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Includes adult smokers who

- the 1998 Super Rescreens,
Savings

« Universe was further limited to
indicated a F ull-Price propens

» 1997 Super Rescreen response
-SB Tier = Full-Price

(67%)
*Atleastone F-P brand in 1997 SR P-Set (16%)
* OR, Had some activity with a RJR F-P brand
(WCSBNVMN) in 1996 or 1997 (18%) 16.2% switched to
100% a Full Price UB

6’ Tobacco Company
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V ariables E xplored

4Q 97 Database Snapshot (used only wk
available)
- Age, gender, sales region, add date

1997 Super Rescreen Response

» Brand preferences
» Type and number of brands in purchas
* Afitudinal questions

Historical Target Activity (counters and dat

« Forallseven RJR brands (WCSVMND)

« Seven aclvity counters (mailings, orders, coupa
POPs)

 Three aclivily dates (last mail date, last order date, lastrespo

* Number of orders, coupons, screeners, and other resmnseS*pmﬂ E /
number of mailings received - by each year separately, combinations o
years, summed and averaged across all years

» Number of POPs redeemed prorated by the number of orders placed - by
each year separately, combinations of years, summed and averaged across
" allyears '

« Combination of response vehicles used - by each year separately,

% ‘ ’ combinations of years, summed and averaged across all years ( )
' 5
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PRIZM Overay Data

» Explored individual clusters, 3 inco
socio-economic groups, and the Boo
Doral, Camel, and Winston

1998 Super Rescreen Response
 Used for postonly
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Opportunity target
Usual Brand
Last10
Nurmber of full-price brands in purchase
Second Brand

Marboro in purchase set

Age by gender

Age

Overall Model c-statistic =.700
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New Data Available fa
» Additional year (now four year

* No variables from year 4
model/

» Booz-Allen affinity groups ba

- Univariate analysis showea
variables derived from PRIZ

* Three interaction variables first e
evaluated:

1. Packtarton x SB Tier
2. Age x SB Tier
3. Packtarton x Age

« Although the univariate analysis showed there is an
association between these variables and switching
behavior, none of these three were in the final model
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