
PHILIP'MORIRIS
TOBA'CCO SALES TQ MINORS

WHEREAS : -an estimatedi 36% ' of high school seniors smoked in the last mointh,,
ma!king them "regular smokers" (National Institute for Drug Abuse) ;

-between 50 and 70% of these chill'di'en smoke Marliboros ;
-of all children alive in the U .S .A . in . 1990, 5,000,000 are pred'ict'ed'
to be ki'llied prematurely by cigarette smoking, with at least half' of'
the expected to die from Marlbero (if they remain loyail to the brandil

-stoppi'ng smokiing Mairlboros for youths is very di'fficult since more
children get addicted to cigarettes than, to heroin, cocaline, and PCP' ;

-children, tend not to know that cigarette smoking is addictive or to
underestimate heal th-hazards caused by smoking ;

-a Vice President of our Company stated in 1990 : "There clearly i's,
evidence that links cigarette smoking with lung cancer andlother
diseases . We dorn't deny that cigarette smoking is a risk factor for
lung cancer and o ther d i sealses ;' "

-studies show thie imagery ini Mairlboro advertising appeals to chi'ldfen ;
-Federal and State legislation is pendiing restricting tobacco, products
t'ol minors; '

-our Company i's being sued in Massachusetts for lllegalily selling
tobacco products to children ;

-i!t was stated aU our Companv's 1Q'g'0 annuala meeti'ng that 598 packs of
Marlboros are sold illlegially, each minute--which realli'zed In 1989'
f'1 .03 .3' mi!l!1!iion, i~n Illegal profits for our Company ;
-instead of aggressiveiy workiing, to end cilgarette sales to minors our
Company has i ncreased i t s adver t i s i!ng, alt~ as we l l asl i ts promo t i on and
sponsorship' of sports and musilc events that attract minors ;

RESOLVED'that a Review Committee composed of no more thain twelve members (one
half'selected from t'he Board' and one half by the U .S . Surgeon General and this
resol'ution's piroponents) to be in place by September 1, 1991 . This Committee
shall report to the Board by September 1, 1911 its findings regardi'ng, :
1 . the, impact our promotions and sampl ing have on, childire!n's decisions to smoke

Marlboro and' our Company's other brands ;
2 . a specific evaluattoin of how pro~moti'onal techniques~such as adwertizing and

spoinsorting sports and music events, paid prod'uct placements in movies viewed
by children, as well as rree sampling affect childrenr's, purchase of Marlboro
and our Company's other cigarette brands ;

3 . what poiliciesl'piractices our Company might implement to insure that minors
not, bie targeted wit.h the above, inducing themi tol buy our cigarette products .

FURTHER RESOLVED' that by J'anuary li , 1 q93 th i's Comm i t tee 's recommendla .t ioins,, w i th
mainagement .'s implementation p11an, be available to all requesting shareholders~ .

SUPP'0'RTI',NG' S'TATEMENT
At the 1'!990 general meeting, of our Company, Haimish Maxweil made it clear that
our Company does not condone i I 1 ega l' sa1 es of i ts prodiucts buit made no, concrete
promise to work actively, tlo stop t'he practice of mill'ilons of underage chi 1!dren
who regularly and illegally sToke Marlboro and our Comoany's other brandl5~ .
Nei'ther did hii suopart the suq,gesttlon that somw of the prof'i'ts realized from
the iil!ega .l sales of our Colmpany's products should be used to curb teenege
slmoking and addi'cti'on, to tobacco .
To signify your concern that it!his~seduction of the i'nnocent cease, please vote
.•yes" and jiust say "no" to furthe'r' expllol tatlon of our nation,'s' youth, .

Source: https://www.industrydocuments.ucsf.edu/docs/gqmf0114
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