
06/11/1999 08:39 201-947-4155 MISI PAGE 02

03992 238-03-99 PG 1

0. 13/14 (PARENT) MAIN IDEA COMMERCIAL TRYING TO COMMUNICATE/WHAT ELSE TRYING T0

COMMUNICATE (CODE AS ONE QUESTION)

0 nI
ALK To YO /~nOUr NOT SMOKING (PLaSTER NET) 1- (1-
MESSAGE (NEt) 1-5[1 Y~~
NET}YJD OF COMMUNfZAT'I(SN (SUBNET) iC-1- ) n9 .

2 .
3 .
4 .

mportance of communicatio etween parent 6 childLtak€ng-#e-yonrichds/ talk
;,4t-youK-IFids about important issues - C

Talk to your kids in a friendly/easygoing way - C
Don't accuse/threaten/lecture/be Judgmental when you talk to your kids - C Parents should not as~pg things/shouldn't tumo to conclusions reG

.arding their children - iq14 - C , ~ .

5 . Be open/honest with your kids when you talk to the® about smoking (CQggE

;~) Teech/educateyour kids about not smoking (tel them why they shoL.ldn't smoke) - C
~Parentsshouldn't do should all li the sten taltoking) their kids/liste se=e'J;ds en kids talk to them, (parents

- C
8.
9 .
0. ALL OTHER METHOD OF COMMUNICATION BETWEEN PARENT/CHILD MENTIONS (LIST)

X.~ Talk to your kids about the dangers/side effects/h g doe- (ns) - C '

~ r . ~Talk to your kids about #he•health related issu a€-sa~skwng/ hat smoking
~~~-~ causes ey,lth problems (ns) - C

OL. 2 - ~07 _ '
1. Talk to your kids & tell them smoking causes cancer - C
2 Talk to your kids and tell them smoking causes lung disease - C ,
3 .

4 .

5 .
6 . ALL OTHER TALK TO YOUR CHILD ABOUT HEALTH RELATED MENTIONS (LIST) SMOKING WDN'T C+!SNGE YOUR IMAGE (SUSNET) 2(7-Y) 7

. You don't need to smoke to fit in/be popular - C :

S . Smoking doesn't make you cool/don't have to smoke to be cool - C
9 .
0 .
X .
Y . ALL OTHER SMOKING WON'T CHANGE YOUR IMAGE MENTIONS (LIST) COL
. 3 - 0//O -

PEER INFLUENCE (SUBNET) 3(1-7)
1 . Don't smoke under peer pressure/just because )our .friends do (kids should resist peer

pressure/there is peer pressure to smoke) - C ,
2. Don't be a follower/don't copy other people/be yourself - C .
3. Tells/shows not all kids smoke/it's okay not to smoke - C
4. Hang out with the right friends/crowd (if you're hanging out with friends who ~

smoke, they're not right for you) - C
5 .

6 .
7. ALL OTHER PEER INFLUENCE MENTIONS (LIST) .
nrcrIPLINE/PARENT L O+TR0 (5 BNET) '+(8-Y)/4(L3)

_' rtLay~9Sdown~specificvguide7inesfforikidshe rules - C
. . ._ j D- C ,

~~. Curfews/conrtng hame at a certain hour - tf5 (IF W.O . 5lpKING THEN INCORRECT) .
X . Talk to your kids about CURFEW & SMOKING #5 - (CORRECT) DNDC 7(3) - C Y

.
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coL. 4 - A/iI
1 .

2 .

3 . ALL OTHER DISCIPLINE/PARENTAL CONTROL MENTIONS (LIST)
. ALL OTHER MESSAGE COMMENTS '

4
. Talk to your kids about not smoking/smoking (coamunicate with your kids about not smoking/if you talk to your kids about'not smoking they'11 be less likely to) - C

5. Talk to your kids about drugs - C i
6 . Talk to your kids about drinking - ONDC 4(4) (IF W .0- SMOKING - INCORRECT) #5 7
. Talk to your kids about DRINKING a SMOKING (CORRECT) -*5

8. Talk to your kids /continuously/g}IgD/about not smoking (the more yoU talk
with them, the better) 1- C '

9. Tell kids to say "no' to smoking (there are ways/techniques to say "no'/kids should
know It's okay to say no to smoking) 1F5 . 8, 11 - C 0

. Talk to kids at a young aae to keeo them from smokina (start youn0 . under 18) -~C

X .
Y .
COL . 5 - -Y/L
1 .
2 .
3 .
4 .
5 .
6 .
7
8 .

9 .

0 .

x .
Y . ALL OTHER MESSAGE MENTIONS (LIST) .

COL . 6 - *//3
REASONS FOR T LKING TO KIDS (NET) 6(1-0) ~

1 . Kids will listen, if you talk to then/children listen to parents ikids are listening) C
2 . Kids remember/hear parent's words even when parents aren't with tieen (kids reme0nber

what you say) tY8 - C 3
. Kids listen to parents even though you don't think so - C

4 . Kids care what parents say/want input/support from parents Ckids want to hear fram parents) - C 5

. Listen to your parents/children should listen to parents (believe in what your~parents
-tell you/parents know what's right for kids) - C

Listen to your par s and don't smoke - C `
Kids need parent y6 elp fhear make xhe right decisions/choices/tn advise/direct them
(tell them right Imam wrong/parents have an influence on kids) - C '.

8 .
9 .
0 . ALL OTHER REASONS FOR TALKING TO KIDS MENTIONS (LIST) ;
ALL OTHER T LK TO YOUR KIDS ABOLr_r NOT SMOKING MENTIONS ,

X . Kids should talk about not smoking with their parents - C '

Y . Talk to your kids about sex/kissing - DNDC 7(1) (IF W .O . SMOKING • INCORRECT)
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COL. 7 - M,11 .
1 . Talk to your kids about sex/kissing & SMOKING (CORRECT) - ~
2. Talk to your kids about drinking, curfew & sex/kissing - ONDC 7(3) -

CIF W.O. SMOKING INCORRECT) ,
3. Talk to your kids about drinking, curfew & sex/kissing PLUS SMOKI~j (CORRECT)
4.
5.
6 .

7.
8 .
9 .
0 .
x .
Y . ALL OTHER TALK TO YOUR KIDS ABOUT NOT SMOKING MENTIONS (LIST)
COL . 8 . WS
OTHER COMMUNICATION (MASTER NET) B/9(1-Y)/10(1-5)

Smoking is bad for your healTh/causes health problems (ns) -
Smoking is not good for you

3 . Smoking causes cancer - C
4 . Smoking can kill you/you can die fram smoking - C
5 . Smoking is bad for your lungs - C
6 . Drinking is bad for your health (IF W .O. SMOKING - INCORRECT)
7.
8 .

9 . ALL OTHER OVERALL HEALTH RELATED MENiIONS (LIST)
NOT TO SMOKE (NET) 8(0-Y)/9(1-6)

0. Don't smoke/not to smoke (kids should not smoke) - C
X- Don't start to smoke - C
Y. cr^^ smoking/quit smoking - C
COL . 9 - N/fi
1 . Don't drink (kids not to drink) (IF W .O. SMOKING - INCORRECT)
2 . Don't do drugs - C
3 . Kids should make the right decision not to smoke - C

4.
5 .

6 . ALL OTHER NOT TO SMd(E MENTIONS (LIST)

Ol.

~o beA responsiblqr..ac-r glerent (things Garents teach
1) I:I~a4S.~iPld1(+c1~U~t~a~i IMDIf

children starts with them) - C

9 .

0 .

Parents should set an example for kids/be a good role model (parerts shouldn't smoke) C

Trust/trusting your children/trust kids to do the right thing - C Kids are smarter than we think/kids are not dumb (are smarter than we give them ;
credit for) - C

N
O
co
~
O
a
a
W
O
CD
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COL . 10 - .9(/7

ALL OTHER COMRINICATION MENTIONS (LIST)
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TEN O'CLOCK (FATNER & DAUGHTERS)_(SUBNET) 10(6-V)/11C1-4) - MB #6

6 .

7 .

8 .
9 .

0 .

X .
Y .

A family atmosphere/setting - C

Shows father & children are close/have a good relationship/get along (love
one another/shows father carin9 about his kids/is interested in what they do) - C
Shows father setting rules/boundaries (curfew, etc .) - C
Shows family communicating/interacting together - C '

Like way father spoke to his kids/father didn't lecture/yell/scream/get angry (he got his point a cross without lecturing) - C

COL . 11 - 'yid .

1 .
2 .
3 .
4. ALL OTHER TEN O'CLOCK (FAiNER & DAUGHTERS MENTIONS (LIST)
BEING THERE (SUBNET) 11(5-9) M8 #8

5 . Showed girl saying "Even if you're not with me, your words are" - C
6 .
7 .
8 .
9 . ALL OTHER BEING THERE MENTIONS (LIST)
APPEAReuCE OF PEOPLE (SUBNET) 11(0-ri/12C1-3)

0 . Showed a good racial mix of klds/all backgrounds/nationalities
#8 . 11 . 14 - C

X. That kids look real not like actors (look like regular kids) - C
Y . That kids look like my kids L- C
COL . 12 - NI9
1 .
2 .
3. ALL OTHER APPEARANCE OF PEOPLE MENTIONS (LIST)
4.
5.
6 .

7 . . ALL OTHER PEOPLE IN AD MENTIONS (LIST)

KIDS TALKING TO KID (NET) 12(8-Y)

8. Narrated/done by kids/uses kids to get the message across - C
9 . Type of comnercial kids will relate to/on a kid's level - C
0 .
X .

Y . ALL OTHER KIDS TALKING TO KIDS MENTIONS (LIST)
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COL. 13

1 . Flashed Surgeon General's Warning on the screen - C 2
.

3 .
4 .

5 .
6 .

7_
e_
9.

0_
X .
Y. ALL OTHER VISUAL MENTIONS (LIST)
f,,QL_. 14 - M-bi
ALL OTHER MENTIONS
1_ It's short/simple/easy to understand/to the point/clear cut - C
2 Not pushyljudgmental/not putting anyone down - C
3 Humorous/funny/cute/upbeat - C 4 Educational/informative - C

S Interesting/entertaining - C 6 Realistic/believable/down to earth (natural) - C

7 Informal/relaxed/casual/easygoing - C 8 Has a positive approach/positive/important message - C
.9 A good message/like the message - C
0_ Kids need to be responsible for themselves/make up their own mindec/decisions/

choices/decide what's wrong and right (INCORRECT)
X . Sponsored by Philip Morris/Philip Morris cares about kids not smoking - C
Y .
COL . 15
1 .
2 .
3 .
4 .
5 .
6 .
7 .

8.
9. A good commercial/like everything about it (SP) DNDC ALL

0. NOTHING (SP) DNDC ALL

X . NISCELLANEOUS (LIST)

Y . DON'T KNOW (SP) DNDC ALL

N
C
O
N
O.a
~
W
s
0
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