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Monadic Ma}iout Studies of: 1) Unidentified Mark VID Mentho1
‘and 3) Mark VII Mentho] with Pack Message Attached
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_.Pd} ose-‘(l) To obtain additional information about the acceptab111ty of the :
» Mark VII Menthol, by attempting, with the monadic test, to eliminate some-of
‘the bias caused in a paired comparison by obvious visual differences in the -/
‘cigarettes. (2) To evaluate the effect1veness of the message carr1ed on the -
back of the Mark VII package.. : : R AR
Test Design: Panelists on each of the three pane1s w111 be compar1ng the test
_c1garette they receive to their own brand. . Results of the three tests will be
“w compared in order to judge the relative performance of each cigarette (i.e.
% 'Mark VII in relation to Kool, Mark VII with pack message 1n re]at1on to Mark
VII without pack _message and in relation to Kool. AT I e
Presentat1on' []Pa1red Compar1son _;E]Monad1c []other---nt
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Quant1ty []F1ve Pack/F1ve Pack (Sp11t Carton) &]Other 2'Pack fﬁiﬂl‘*
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.f1garette Descr1pt1on5°$ The product1on Mark VIIJMenthol w111 be used for i
“two of the three monadic mailouts. The th1rd w111 be a product1on Koo]
‘Both c1garettes shou]d be overt1pped R : _
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[Preliminary Testing:' EaDescriptive Panel BUR & D Booth Pane]ue
| o WroL Adult Booth Panel] E
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