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Section 1)

Distribute to all Sales Representatives, Retall Representatives
and Managers with Selling Accountabilities
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Fourth Quarter 1998 Sales and Marketing Expectations
October

¢+ Presence
- Place “Mighty Tasty Lifestyles” presence items (standee, corx}.
- POS roliover - replace “purple and yellow” POS with new graphics.
- PDI changeover - s¢e presence plan,

* Product Avallability
- Focus CAMEL Box styles and Red Kamel distribution.
- Ensure adequate inventory on all core styles.

» Promotion
- CAMEL Cash Catzalog placement.
- CAMEL B2G1F "Mighty Tasty Lifestyles” (Partner Accounts}.
- CAMEL Mentho! B1G1F (Pariner Accounts).
- CAMEL 30¢/1 Pack DPC/Low Volume.

¢« Presence .
- Maintain new pieces obtained/replaced during July/August focus period in WINSTON priority
markets,

¢ Product Avallability
- Maintain 100% distribution on all WINSTON base styles box and soft pack.

+ Promotion

- WINSTON $1.00 off 2-pack purchase (all contracted Partners regardless of segment), -

DORAL

+ Presence
- Ensure all POS/PDI has been updated with new graphic pieces.

* Product Availability
- Return all old graphics product from retail. Maintain box style distribution.

* Promotion
- Execute ceiling strategy in full Partners accounts.
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Fourth Quarter 1998 Salas and Marketing Expactations
Novamber

Presence

- Continue to placelmalntam “Mighty Tasty Lifestyles” presence items (standee, corx)
- Ensure gl POS is rolled over to new graphics.

- PDt changeover - see presence plan.

- Placement of new Red Kame! advertising.

Product Availability
- Continue to focus on CAMEL Box styles and Red Kamel distribution.

- Ensure adequate inventory on core styles.

Promotion

- CAMEL Cash Catalog Placement.

- CAMEL B2GF Lighter (Pariner Accounts).

- CAMEL B4G1F (CTS Partners).

- Red Kamel 2 Pack Playing Cards/Tin - GAMEL O-Zone.

Presence
- Maintain WINSTON PDI items in WINSTON priority markets.

Product Availability
- Maintain 100% availability on all WINSTON base styles box and soft pack.

Promotion
- Ensure adequate inventory and display during PRP discounting time period.

DORAL

Presence
- Plan for Dacember workplan POS changeover.

Product Availablility
- Maintain box style distribution.

Promotion

- Execute ceiling strategy in full Partners and base Partners (where applicable) accounts,

Promotion
- SALEM 30¢/1 Pack DPC/Low Volume.
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Fourth Quarter 1938 Sales and Marketing Expectations
December

DORAL

Presence
- Implement workplan POS changeover.

Product Availability

- Continue to gain box style distribution in underdeveloped accounts. Ensure opportunity box styles
are maintained on permanent display{s).

Promotion
- Execute B2G1F promotion,
- Ensure ceiling strategy implemantation in all Partners accounts.

CAMEL

Presence

- Maintain “Mighty Taste Lifestyle” presence where possible.
- Maintain new POS graphics.

- Maintain new PDI graphics.

Product Availability
- CAMEL Box style and Red Kamel distribution.
- Ensure adequate inventory on core styles.

Promotion
- Ensure CAMEL Cagh Catalogs are available.

Prasence
- Maintain WINSTON PDI items in WINSTON priority markets.

Produet Avallability
- Maintain 100% availability on all WINSTON bass styles box and soft pack.

Promotion
- Ensure adequate inventory and display during PRP discounting time period.
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Selling Detalls Outline
Octobar CAMEL Mighty Tasty Lifestyle Sweepstakes/Contoest
{Program Contact: Kevin DeLury, #3466)

| Program Objectives |

s To bring the personality/attitude of the CAMEL brand and its new advertising to life through the
integration of all the marketing elements of the brand (print, out-of-home, retail, CAMEL Cash, direct
mail).

» To grow the brand by ensuring franchise satisfaction, converting occasional brand users, and
generating trial among competitive smokers.

| Program Elements |

EL a

+ The new CAMEL Cash Catalog will be the focal point of the promotion. It must have optimum visibility
and accessibility in store for adult smokers.

- Will contain an in-depth description of the sweepstakes/contest as well as information about how
to enter. Different retall and direct mail versions based on state restrictions and setilement
requirements will be direct store delivered from Winston-Salem, (Settlement retail and direct mail,
restricted retail and direct mail, and unrestricted general market retail and direct mail versions.)

» Wil also contain a set of utiliterian premiums ranging from the high end (mountain bike, TV) to
the lower end (boxer shorts) type items, ‘

® In settiement states (MN,FL,MS,TX), the catalog will be identical to the general market version
EXCEPT the order form wlil state that logo Items are only available for order up to
11/15/98. ;

» Al catalog versions run through 2/28/98.

Consumer
*  “Mighty Tasty Lifestvle” Sweepstakes for consumars in non-restricted/settiement states.
- Four consumers will win any one of four different Mighty Tasty Lifestyles: Suburban Golddigger,
Temperamental Hollywood Mega-Star, “Let’s Suel” Trial Lawyer, or Mitlion-to-One Lotto
Winner,
- Consumers, if ordering from the catalog, wilt enter the sweepstakes by filling out the entry form

contained in the new CAMEL Cash Catalog.
- If not ordering from the catalog, there will ba alternative entry instructions described in the catalog.

» “Mighty Tasty Lifestyle” Contest for consumers in restricted states (MA, M, VA),

- Same Lifestyles as the sweepstakes version,

- One consumer will win the Lifestyle package of their choice.

- Entrants will submit a photo of themselves dressed as the character in their favorite/desired
lifestyle. The winner will be judged on creativity of costume design.

» Gengral Information '

- Each Lifestyle prize package will consist of both aspirational and outlandish prizes (i.e., The
Million-to-One Lotto Winner Lifestyle consists of a custom monster truck, an industrial barbecue
grill, a year's supply of pork rinds, etc.). Each Lifestyle will have a net value of $300,000.
Winners will have the option of taking the cash equivalent versus the prize package.

- Sweepstakes and contest winners will be announced after 4/30/99.
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Selling Detalls Qutline
October CAMEL Mighty Tasty Lifestyle Sweepstakes/Contest
(Program Contact: Kevin DelLury, #3466)

atall
» Partner Pack and CTS Accounts will receive two separate DSD support materials kits. Retalier
lacement of DSD mater X ad t firs f r.
- First kit (automaticaily direct store delivered from Winston-Salem) is schaduled to arrive in store
the week of 9/21/98 for placement by retailer by the first week in October. It contains: 1
catalog display, $0 catalogs, 1 laminate, 2 wobblers, 2 one-sided pasters, and 2 starbursts. It will
also contain a letter/instruction sheet for retailers.
- SBecond kit is scheduled to arrive in store the week of 13/16/98. It contains: 1 catalog display and
50 catalogs,
» Different versions of the above kits and catalogs depending on state restrictions and
settlernent requirements wili be mailed accordingly.
s Identical kits will also be available for ROV order to Retall Partners not included In the DSD
(i.e., carton outlets), if applicable. First order date 9/21/98. (ltem numbers to be communicated
at a later date.)

. In addition, bundles of 50 catalogs will be available for ROU order to replenish retall. First order
date 10/12/88. (ltem numbers to be communicated at a later date.)
. 1-800-CAMEL Cash can also be used by consumers to receive one catalog. Retallers should

not use this number to obtain additional catalogs.

IMPORTANT

1) Standee Advertising Kit contains: Lifesize standee with 25 catalogs and a dangler.

2) Corx Advertising Kit contains: corx sign and pennant rope.

These kits are gritical elemeuts of the program and need to be_sold and shipped to Retail for early
October placement. First order date 9/21/98. ltem numbers and allocations wlll be available by
early August, ’

k
» ToAssist Field Sales in securing presence on the Mighty Tasly Lifestyle event, a sweepstakes for
Retailers will be provided. {Important: All States Except MA,MI,VA)
- Retailers will be eligible to win $5,000 if they:
1) Place CAMEL Cash Catalog DSD Kit materials.
2) Allow placement of the Standee Kit or tha Corx Kit.
3) Maintain selected presence kit and catalog availability for the October and November period.
4} Complete the Retailer incentive sign-up card.
+ Details;
- 60 Retaller Sweepstakes forms will be sent to each Rep in near future.
- Any Retailer Sweepstakes form not filled out correctly will be discarded.
- There will be 4 winners from gach RJR Sales Region (80 total),
- Winners will be announced Q1 1999.

» A $20.00 Retailer incentive will be made available for MA,MI,VA for achieving items 1-3 listed
above. Code for draft paymentis: CAM OCT RET PAY

her ment

» New print and out-of-home advertising will be sweepstakes specific in the fourth quarter.
+ Direct Mail - 1.9 million (age verified) mailings.

Fourth quarter retail promotions will reinforce sweepstakes on prometional packaging.
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CAMEL Presence Plan
Octobar/November
(Program Contact: Kevin Delury, #3466)

The current “purple and yellow” POS/PDI will be replaced with a new design that maintains the
heritage of CAMEL while giving the brand a fresh new updated look (see following page for new
graphics).

i} POS 1

*  POS items will be shipped to Field sales personnel in mid-September. NOTE: Placement s not to
begin until October.

» The expectation Is that all monthly partner accounts will be completed in October. All other
accounts (i.e., quarterly calls) will be completed on a top down basis, with time permitting, in October
and November,

[ PDI Changeover |

New graphic PDI items will be avaitable for execution in October and November. Budgets and item
numbers were communicated to each region in FSC-101-B, 7/15/98.

«  Priorities:
1) Current “purple and yellow” indoor items {i.e., decals, business hours, change mats}, should
be replaced during the October-November period on a top down priority basis, starting with

monthly Retall Partners and working down covering as much of the retail accounts as
possible.

2) Current “purple and yellow” semi-permanent outdoor items (i.e., banners, corx} should be
replaced during the October-November period on a top down priority basis, starting with monthly
Retail Partners and working down covering as much of the retail accounts as possible.

3) Placement of new indoor items should be done time permitting.

4) Conversion of permaneént outdoor signage (i.e., ground, pole, curb mounts) should only be
done if time permits and other priorities are not disrupted.

Some items wiil not be replaced (i.e., awnings, marqu'ees) due to cost.

[__Q4Pricing |

s Special pricing pieces will be included in the corporate DSD Q4 pricing kit which will reinforce the
Mighty Tasty Lifestyle event during our PRP discounting period. (These are NOT overlay items.)

s  Standard pricing pieces will also be available (see Attachment C2).

{ Red Kamel PDI - Now Graphics |

* New Red Kame! PDI items will be phased in as inventories deplete on current items.
¢ Placement of Red Kamel PDI is based on opportunity and when time permits.
s |t will not be necessary to replace current Red Kamel PD) with new graphi¢ items.
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CAMEL Presence Plan
October/November
{Program Contact: Kevin DeLury, #3466)

“ NEW CAMEL GRAPHICS ”
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CAMEL “Flrefly” Program
(Program Contact: Kevin DelLury, #3466)

CAMEL “Firefly” Program

+ The CAMEL "Firefly” Program will be worked in selected Q-Zones during fourth quarter. First, what is
a “Firefly*? A “Firefly” is a conversion agent that will be dressed like a cigarette girl and work the store
to convert competitive smokers to CAMEL. The program objectives are:

-Competitive trial
. -Name generation
-Communication with adult smokers regarding CAMEL

Specific details and time frames will be communicated in the near future.

. CAMEL Temporary Displays . .
{Program Contact: ' Kevin DeLury, #3466)

Yemporary Displays
» CAMEL will be updating temporary displays to the new graphic design.

+ lllustrations and item order information wil! be provided at a later date.
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Section 2)
October Workplan Logistics

9SQT zi81¢




ROU Checklist - October

National Clean-Up

800600* 801539 801818 801865 CAMEL New
‘CAMEL CAMEL WINSTON {Regular) “Mighty Tasty CAMEL PDI
B2G1F Menthol B1G1F $1 Off 2 Pks 801866 (Tear Lifestyle”
{Partner {Partner (Partner Tape) Swaepstakes
- Accounts) Accounts) Accounts) 30¢ Off 1 Pk Materials
{20/SKU) {(30/SKU) {20/SKU) Low Volume/
g DPC
 _ . : {20/SKU)
Execution Model Available 127198 7127198 7/27/98 N/A N/A N/A
Adjustments to Model 7/27-8/7/98 7/27-8/28/98 7/27-8/21/98 N/A N/A N/A
Templates Available 8/10/98 B/31/98 8/24/98 N/A N/A N/A
Value-Added Transfer Deadline 8/14/98 9/4/98 8/25/98 8/14/98 N/A N/A
{manual transfer
only)
First Order Dale 8/17/98 o/a/a8*** 8/31/98 8/17/98 product Reminder: Reminder:
Reminder: 8/24/98 displays Order standee Order new
Order live advertising kit CAMEL PDI
product in and corx items
addition to advertising kit
promotional for retallers
product
First Delivery Date to Direct Accounts H7IO8 9/26/98 9/21/98 97798 N/A N/A
Delivery Date to Retail 10/5/98 10/26/98 10/19/98 10/5/98* 10/5/98 10/5/98
Last Delivery Date to Direct Account 10/19/98 11/9/98 11/2/98 10/19/98 N/IA N/A
Roll Remaining Allocations to 10/26/98 11/16/98 11/9/8 N/A N/A N/A

*  WAM to participate.

DPC/Low Volume DTS is 10/26/98 in majority of regions; however, select regions working 10/5/98 DTS. Schedules to accommodate earliest ship date.
*** Labor Day Week ’

i
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Workplan Logistics
Program Contact: Kevin DeLury (3466)

elling/Ex ion Detail

Month: October
Promotion: CAMEL B2G1F

Promotion #: 800600 Pra-Sleeved: No
ltem #: 542414
Segment: rton Partner: TE: ion is planned for CT.

SKU Quantity: 20
PlacementMSAReporting: C A M O C T 8 2 G 1 F
Reporting Dates: 10/5/98 - 11/27/98

Promotion Details: Mmmﬂm&mmmmmwmm_

4)_Special Instructions: VAP assembly: B1G1F will be banded with tape, but
MWMMQW_@ Who.&&a_e to

add the live pa

Pricing Details: - Invoice Description: _CAM QCT B2G1F

- Pricing:_Reqular |ist price
- Terms: I ing allowance 3.25% on

gratis, 1.4% EFT

Additional Allowance: _State tax for free product

Promotional Packaglng UPC: _12300-23860
Product UPC: [ilters Box: 22584 (6M cases)
Lights Box: 22566 (6M cagses)

VAP Payment Per 6M Case: 1) Pack Only: $0.50 per promoted 6M case ($1.27 per SKU of20)
2)_Pack and Ship: $14.00 per promoted 6M case ($1.87 per SKU of 20

Promotion Timing

Allocations Avallable: __7/24/98

Execution Model Available: 742798
Allocation Adjustments to Model: _7/27 - 8/7/98
Templates Available: 8/10/98

Valued-Added Transfer Deadline: _8/14/98 (no transfers required for 7- E even and Rite-Aid)
First Order Date: _8/17/98 Reminder: Order live product in addition to promotional

product,
First Delivery Date to Direct Accounts: _9/7/98
VAP/Dellvery Date to Retail Accounts:_10/5/93
Last Dalivery Date to Direct Accounts:_10/15/98
Roll Remaining Allocations to Natlonal/Clean-Up: _10/26/98

1
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WHOLESALER PACKING INSTRUCTIONS

VALUE ADDED PROMOTIONS

[4TH QTR."98 |

October CAMEL B2G1F
(Buy 2 Packs Get 1 Free)

STEPS

1.
2.

oo il W

Open CAMEL B2GIF shipping case.

Place one BIG1F offer into each sleeve. (Promotional product is in white
cartons, utilize 1 carton Camel Filter Box, 3 cartons of Camel Light Box.)
. Add one “live” Camel pack of same style to each offer.

. Fold display header card down.

. Close and tape case.

. Ship to retailer.

Item: # 542414

Promotion Reporting Descriptions CAM_OCT_B2G1F

L e e T WS —— —— - ———
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- Workplan Logistics
Program Contact: Kevin DeLury (3466)

I'

ng/E Detail
Month: _Qctober

Promotion: CAMEL Menthol B1G1F

Promotion #: 801539 Pre-Sleoved. Ygs

Item #: 546680

Segment: Pack Partner Quilets

SKU Quantity: 30

Placement/MSAReporting: € A M £ N O ¢ T_B 1 G 1 _F

Reporting Dates: 10/26 - 11/27/98

Promotion Detalls:

Pricing Details: - Invoice Description: CAMEN OCT B1G1F
- Pricing:_Reguiar list price

- Terms: Standard 3.25% on live product, Handling allewance 3.25 on gratis,

14%EFT

- Additional Allowance: State tax for free product

Promotional Packaging UPC: __12300-23859

Product UPG: | Filter: ol | $)

VAP Payment Per 6M Case: 1) mmmpmm_emmmmmam_

2)
Promotion Timing
Allocations Available: _7/20/98

Execution Model Available: _7/27/98

Allocation Adjustments to Model: __ 7127 - 8/28/98
Templates Available: _8/31/98

Valued-Added Transfer Deadiine: _8/31 - 9/4/98

First Order Date: _9/8/98 {Labor Day Week)

First Dalivery Date to Direct Accounts: _9/28/08

VAP/Delivery Date to Retall Accounts: _10/26/98

Last Dalivery Date to Direct Accounts: _11/9/98

Roll Remaining Allocations to National/Clean-Up: 11/16/98

13
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WHOLESALER PACKING INSTRUCTIONS
VALUE ADDED PROMOTIONS EFGRVLWETN

October CAMEL Menthol B1G1F
(Buy 1 Pack Get 1 Free)

STEPS

1. Open CAMEL Menthol B1G1F shipping case.

2. Place 6 cartons of CAMEL Menthol promotional product into
shipping/display case (2 cartons CAMEL Menthol Filter and 4 cartons
CAMEL Menthol Lights). Promotional product is in white cartons
and is pre-sleeved,

3. Fold display header card down.

4. Close and tape case.

5. Ship to retailer.

HHem: ¥ 546580
Promotion Reporting Descriptiom CA_MEN_OCT _B1G1IF

¥l

SR B
‘Carting

14
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Workplan Logistics
Program Contact: Lori O’Connor, #3019

Selling/Execution Detail

Month: October
Promotion: WINSTON $1.00 Off 2 Packs
Promotion #: 801816 : Pre-Sleaved: Yes
ltem #. 547190 (547415 Montana Qniy)

Segment: Partner Qutlets

SKU Quantity: 20 offers

Placement/MSA Reporting: WIN_OCY_ §$ 1/ 2 _ PKS
Reporting Dates: 10/19/98 - 11/27/98

Promotion Details: 1) F

Pricing Detalls:
« Invoice Description: __WIN QCT $1/2 PKS
- Pricing:__Reduced list price
= Terms: _Standard 3.25% S5 EFT
- Additional Allowance: _N/A
Promotional Packaging UPC; _12300-24689

Product UPC: 23487 - WINSTON FF Box (6M cages)
25488 - WINSTON Lt Box (6M cases)

Allocations Available: _7/24/98

Execution Model Available: _7/27/38

Allocation Adjustments to Model: _ 7/27 - 8/21/98
Templates Available: _8/24/98

Valued-Added Transfer Deadline: _8/24 - 8/26/98
First Order Date: _8/31/98
First Dellvery Date to Direct Accounts: _9/21/98
VAP/Detivery Date to Retail Accounts: _10/19/98
Last Delivery Date to Direct Accounts: _11/2/98

Roll Remaining Allocations to National/Clean-Up: _11/9/98

18
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WHOLESALER PACKING INSTRUCTIONS
VALUE ADDED PROMOTIONS REYHGGHETY

October WINSTON $1 OFF 2 Packs

STEPS

1, Open WINSTON $1 OFF 2 Packs shipping case. Do not remove_
WINSTON Advertising Paster.

2. Place 4 cartons of (2 WINSTON Lights Box, 1 WINSTON Box and
1 WINSTON Ultra Box) promotional product into shipper/display.
Promotional product is in white cartons and is pre-sleeved.

3. Close and tape case.

4. Ship to retailer.

tom: # 547190
Promotion Reporting Descriptios WIN_QCT_$1/2 PKS

Frgl Py v
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~Workplan Logistics
Program Contact: Kevin DelLury (3466)

Selling/Execution il
Month: QOctober

Promotion: DPC
Promotion #: 8
ltem #: _547610 Shipper/Display, E 604 VI Bﬁngg:(s{ Q[sheet)

Segment: Low volume pack accounts
SKU Quantity: 20 offers

PlacementtMSAReportingg C__ A M O C T __ . 3 0 [ 1 P K
Reporting Dates: _10/5 - 11/26/98

Promotion Details:

g) Pre-Sleeved:No

Pricing Detalls:
- Invoice Description; CAM OCT 3011 PK
- Pricing:_Reduced List price (except §: California - reoular listprice)
- Terms: Standard 3.25% .5% EFT
- Additional Allowance: NA
Promotional Packaging UPC: _N/A

Product UPC: MMMLE&LM@_MM
Light Box: 24053 Light Box; 23962

VAP Payment Per 6M Case: 1) : R

Promotion Timing

Allocations Avallable: _7/13/98

Execution Mode! Avalilable: N/A

Allocation Adjustments to Model: _N/A

Templates Available; N/A

Valued-Added Transfer Deadline:_ §/14/98 {(manual transfec only)

First Order Date: Product 8/17 ; Disolay §/24
First Delivery Date to Direct Accounts: 9/7/98
VAP/Delivery Data to Retall Accounts: 10/5/98 *

Last Delivery Date to Direct Accounts:_10/19/08

Roll Remaining Allocations to Natlonal/Clean-Up: _N/A

DPCiLow volume DTS is 10/26; however, select regions working 10/5/98 DTS. Schedule to

accommodate earlier DTS,
17
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WHOLESALER PACKING INSTRUCTIONS ,
DEEPER PROMOTION COVERAGE B RITE

October CAMEL 30¢ OFF 1 Pack
(To be stickered by Direct Account)

STEPS
1. Open CAMEL 30¢ OFF 1 Pack Display/Shipper Case.
DO NOT REMOVE DISPLAY.
2. Place “30¢ off” price stickers on TOP of 20 packs (2 cartons) of
CAMEL live product.
3. Place back into cartons.
4. Place 2 cartons in display/shipper.
5. Close and tape case.
6. Ship to retailer.

ltem#

547610 CAMEL 4Q 20 PK DPC Display

547604 CAMEL .30/PK VPR Shests (20 per sheet
Promotion Reporting Desaription: Ee AM_OCY_.30/.1 BK

Fud il
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WHOLESALER PACKING INSTRUCTIONS
DEEPER PROMOTION COVERAGEEIGEKYSETN

October CAMEL Tear Tape 30¢ OFF 1 Pack

STEPS
1. Open CAMEL 30¢ OFF 1 Pack Display/Shipper Case.

DO NOT REMOVE DISPLAY.
2. Place 2 cartons (1 carton CAMEL Filter Box and 1 carton CAMEL

Lights Box) of “tear tape” promotional product in display /shipper.
PROMOTIONAL PRODUCT IS IN WHITE CARTONS.

3. Close and tape case,

4. Ship to retailer.

Each white carton containg
10 packs with “300ff 1
pack” pre-printed on tear
tape of each pack.

19
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Attachment A-6

7121/98
Wholesale Partners - First Quarter 1998 MSA Reporting Descriptions for Promotions
: . Promotion
Time Pariod Promotion Explanation MSA Reporting Description. - Indicator Brand Description
Saeptember CAMEL/WINSTON Display CAMIWIN SEP_T7/11 Y CAMEL REGULAR 85 BX
(7-Eleven Stores Only) CAMEL REGULAR LT B85 BX
WINSTON LT 85 BX
WINSTON FF 85 BX
WINSTON UL 85 BX
October CAMEL Buy 2 Pack Get 1 Free CAM_OCT_B2G1F__ Y CAMEL REGULAR 85 BX
{Partner Qutlets) _ CAMEL REGULARLT 85 BX
October CAMEL Menthol Buy 1 Pack Get 1 Free CA_MEN OCT B1GI1E CAMEL MENTHOL KSF BX
(Partner Outlets) _ CAMEL MENTHOL KSFBX LT
October WINSTON $1.00 Off 2 Packs WIN_OQOCT $1/2_ PKS Y WINSTON LT 85BX
WINSTON FF 85 BX
WINSTON UL 85 BX
October SALEM Buy 2 Packs Get 1 Free SAL_OCTY _Bi1G1F_NY Y SALEM SLIDE BX
(Partner Outiets) SALEMLT SLIDE BX
{New York Region Only)
NOTES:

» CTS is abbreviation for “Cigarette/Tobacco Store™
« DPC is abbreviation for "Deeper Promotion Coverage”

* Nationat Package Promotions which will be tracked foe Partners Category )l qualification. This does not mean that the other promotions have any less importance or value to RJR. Proper execution of
all RJR promotions continue 1o be a aitical element in our overali marketing strategy. Simplification and administration ease unil the autormated system is activated is why promotions have been
limited for Category Hi qualification.
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Attachment A-5

7/21/98
Wholesale Partners - Third Quarter 1998 MSA Reporting Promotion Description for Promotions
e Promotion
Time Period Prometion Explanation : MSA Reporting Dascription Indicator Brand Description
July WINSTON $1.00 Off 2 Packs WIN_JUL _$1/2 PKS Y WINSTON LT 85 8X
{Pack Qutlets) WINSTON FF 85 BX
WINSTON UL 85 BX
July WINSTON 30¢ Off 1 Pack WIN_JUL .30/1_PK WINSTON LT 85 BX
{DPC) WINSTON FF 85 BX
July SALEM Buy 1 Pack Get 1 Pack Free SAL_JUL _B1G1F_NY Y SALEM SLIDE BX
(Pack Outlets) SALEM LT SLIDE BX
{New York Region Only)
August CAMEL Buy 2 Packs Gat 1 Pack Free CAM_AUG B2GIA1F__ _ Y CAMEL REGULAR 85 BX
[ _ {Pack Outlets) CAMEL REGULAR LT 85 BX
September DORAL "“Price Check Jackpot® DOR_SEPT_JACKPOT Y DORAL LT BOX 85
(Pack Outlets and CTS) DORAL FF BOX 85
DORAL LT BOX 100
DORAL FF BOX 100
DORAL 100 L.T
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
September DORAL “Price Check Jackpot® DOR_SEPT_JPOT/SM Y DORAL LT BOX 85
{Supermarkets) DORAL FF BOX 85
DORAL LT BOX 100
DORAL FF BOX 100
DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
] DORAL 100 ULTRA LIGHT
September DORAL 30 ¢ Off 1 Pack DOR_SEP__.30/1_PK Y DORAL LT BOX 85
{OPC) ) DORAL FF BOX 85
DORAL LT BOX 100
DORAL FF BOX 100
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
September SALEM 30 ¢ Off 1 Pack SAL_SEP_.30/1_PK Y SALEM KS
(DPC) (Non-Tear Tape Only) SALEM 100
SALEMKS LT
SALEM 100 LT

@ Additional brand style descriptions showld be entered if additional brand styles utilized. Enter spacific brand styles 10 be worked.

NOTES:

+ CTS is abbreviation for “Cigarette/Tobacco Store”
+ DPC is abbreviation for "Deaper Promotion Coverage®

* National Package Promotions which will be tracked for Pariners Category i qualification. This does not mean that the other promotions have any less importance or value to RJR. Proper execution of

all RJR promotions continue to be a critical element in our overall marketing strategy. Simplification and administration ease until the automated system is activated is why promotions have been

fimited for Category H| qualification.
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Altachment A4~ -
7121198

Wholesale Partners - Second Quarter 1998 Promotion Reporting Description

Time Parlod

Promotion Explanation

Promotion
Indicator

Brand Description

June

DORAL Buy 1 Pack Get 1 Free
{Pack Quttets)

Y

DORAL LT BOX BS
DORAL FF BOX 85
DORAL FF SP 85 MEN
DORAL FF SP 100 MEN
DORAL FF SP 85
DORAL FF SP 100
DORAL LT BOX 85
DORAL FF BOX 85
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT

o

June

DORAL Buy 4 Packs Get 1 Pack Free
(CTS Pack)

DORAL KSF LT
OORAL 100LT
DORAL 100 FF

DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
DORAL FF BOX 100
DORAL LT BOX 100

Jung

DORAL Buy 8 Packs Get 2 Packs Free
{CTS Carton)

DORAL KSF LT
DORAL 100LT
DORAL 100 FF

DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
DORAL FF BOX 100
DORAL LT BOX 100

CAMEL 30¢ Off 1 Pack
{DPC)

CAM_JUN_.30{1_EK

CAMEL KSF BX
CAMEL KSF BX LT

June
June

SALEM 30¢ Off 1 Pack
{OPC)
(Noo-Tear Tape Only)

SAL_JUN_ .30/1_FK

SALEM KS
SALEM 100
SALEMKS LT
SALEM 100 LT

NOTES:

@ Additional brand style descriptions should be entered if additional brand siyles utilized. Enter specific brand sMestobeworked._A

« CTS is abbreviation for “CigarettefTobacco Store”
« DPC is abbreviation for “Deeper Promotion Coveraga®

* National Package Promotions which will be tracked for Partners Category Hl qualification. This does not mean that the other promotions have any less importance or value to RJR. Proper execution of
all RJR promotions continue to be a critical element in our overall marketing strategy. Simplification and administration ease until the automated system is activated is why promotions have been
limited for Category Il qualification.
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Attachment A-3
7121798

Wholesale Partners - Second Quarter 1998 MSA Reporting Description for Promotions

Promotion
Time Perlod Promotion Explanation MSA Reporting Description Indicator Brand Description
April CAMEL Buy 2 Packs Get 1 Pack at 10¢ CAM _APR_B82G1/.10 Y CAMEL KSF BX
{Pack Outiets) CAMEL KSFBX LT
April CORAL Buy 2 Packs Get 1 Free DOR_APR_B2GiF___ Y DORAL KSF LT
{Pack Qutiets) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100t.T
DORAL 100 ULTRA LIGHT
April DORAL Buy 1 Pack Get 1 Free DOR_APR _B1GI1F___ ¥ DORAL KSF LT
{Pack Outlets) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
April DORAL 1.00 Off 2 Packs DOR_APR_51/2_PKS Y DORAL KSF LT
{Supermarkets) DCRAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
April WINSTON 30¢ Off 1 Pack WIN _APR_.30[/1_PK WINSTON KS BX
(DPC) WINSTON 85 BX LT
April-December SALEM 30¢ Off 1 Pack Sniped Product SAL_98_.30/1_PK_ SALEM KS
(Tear Tape Only) SALEM 100
SALEMKS LT
SALEM 100 LT
May WINSTON 70¢ O 2 Packs WIiN_MAY ,70/2 FK Y WINSTON KS BX
{Pack Qutlets) WINSTON 85 BX LT
May CAMEL 85¢ Off 2 Packs CAM_MAY_ _857/2_FK Y CAMEL LT 85 SP
(Pack Dutlets) CAMEL FF 85 5P
CAMEL KSF BX
CAMEL KSF BXLT
May CAMEL Buy 2 Packs Get T-Shirt CAM_MAY B2G_TSHT Y CAMEL KSF BX
{Pack Outiets) CAMEL KSF BX LT
May CAMEL Buy 4 Packs Get 1 Pack Free CAM_MAY B4GAF___ Y CAMEL K5F BX
(CTS Pack) _ CAMEL KSF BX LT
May DORAL 304 Off 1 Pack DOR_MAY .30/1 PK Y DORAL KSF LT
{OPC) DORAL 100 LT
: DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
June DORAL Buy 2 Packs Get 1 Free DOR_JUN_B2GAI1F___ ¥ DORAL KSF LT
(Pack Oullets) DORAL LT 80X 100
DORAL FF 80X 100
DORAL MENTHOL 100 LT
DORAL 100 ULTRA L1GHT

@  Additional brand style descriptions should be entered If additional brand styles utilized. Enter specific brand styles to be worked
NOTES:

« CTS is abbreviation for “Cigarette/Tobaceo Store”
» DPC is abbreviation for “Deeper Promotion Coverage”

* National Package Promotions which will be tracked for Partners Calegory tll qualification. This does not mean that the other promotions have any fess importance or value to RJR. Proper execution of

all RJR promotions continue to be a crilical efement in our overall marketing strategy. Simplification and administration ease until the automated system Is activated is why promotions have been
limited for Category Ht qualification.
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Attachment A-2

7/21/98
Wholesale Partners - First Quarter 1998 MSA Reporting Promotion Description for Promotions
Promotion
Time Pariod Promotion Explanation . MSA Reporting Description Indicator Brand Description
February CAMEL Buy 2 Packs Get 1 Pack Free CAM_FEB_BIZGI1F___ Y CAMEL KSF BX
{Pack Outlets) i CAMEL KSF BX LT
February DORAL Buy 2 Packs Get 1 Pack Free DOR_FERS8_B2GI1F _ Y DORAL KSF LT ©
(Pack Outlets) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
February DORAL Buy 1 Pack Gst 1 Pack Free DOR_FEB_B1G1F__ _ Y DORAL KSF LT @
{(Pack Outlats) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
February DORAL Buy 2 Packs Get 1 Pack Free DOR_FEB_CISB2G1F Y DORAE KSF LT w
{CTS Pack) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
_ DORAL 100 ULTRA LIGHT
February CAMEL Buy 4 Packs Get 1 Pack Free CAM FEB_CI1SB4G1FE Y CAMEL KSF BX
(CTS Pack) CAMEL KSF BX LT
February DORAL Buy 1 Carton Get 5 Packs Free DOR_EEB_CTS_CTIN_ Y DORAL KSF LT @
{CTS Cartom) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
_ DORAL 100 ULTRA LIGHT
Febnsary SALEM Buy 1 Pack Get 1 Pack Free SAL FEB_B1G1F_NYXY Y SALEM SLIDE BX
{New York Region Only) SALEM LT SLIDE BX
March SALEM Buy 1 Pack Gat 1 Pack Free SAL_MAR_B1G1E_NY Y SALEM SLIDE BOX
{New York Region Only) SALEM LT SLIDE BOX
March WINSTON Buy 2 Packs Get 1 Pack Free WIN MAR B2G1F__ _ Y WINSTON KS BX
{Pack Outlets) WINSTON 85 BX LT
WINSTON 85 ULT BX
March DORAL 5 Pack Sieeve DOR_MAR_CTS_5_FK Y DORAL KSF LT )
(CTS Pack) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT

DORAL 100 ULTRA LIGHT
DORAL LT 100 BX
DORAL FF 100 BX

DORAL LT 85 BX
DORAL FF 85 BX
DORAL LT 85 5P MEN

©  Additional brand style descriptions should be entered if additionat brand styles utilized. Enter specific brand styles to be worked.

NOTES:

« CTS is abbreviation for “Cigarette/Tobacso Store”
« DPC is abbreviation for “Deeper Promotion Coverage”

* Nationat Package Promotions which will be tracked for Partners Category Il qualification. This does not mean that the other promotions have any less importance or value to RJR. ‘Proper execution of

all RJR promotions continue 10 be a critical element in our overall marketing strategy. Simplification and administration ease until the automated system is activated is why promotions have been

limited for Category il qualification.
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Attachment A-1

i 7/21/98
Wholesale Partners - First Quarter 1998 MSA Reporting Descriptions for Promotions
. Promotion
Time Pariod Promotion Explanation MSA Reporting Description __Indicator Brand Description
January WINSTON 70¢ Off 2 Packs WIN_JAN ,70/2PKS Y WINSTON KS BX
{Pack Outiets} WINSTON 85 BX LT
January DORAL 1.00 Off 2 Packs DOR_JAN_S1/2PKS_ Y DORAL KSF LT )
{Pack Outlets) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
January DORAL 1.00 Off 2 Packs DOR_JAN GCTS PACK Y DORAL KSF LT )
{CTS Pack) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
January DORAL 1.00 Off 2 Packs DOR_JAN_SMKY PK_ Y DORAL KSF LT ]
(Supermarkets) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
— DORAL 100 ULTRA LIGHT
January DORAL 7.50 Off 15 Packs DOR_JAN_CTS CIN_ Y DORAL KSF LT @
(CTS Carton) DORAL 100 LT
CORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
January-March CAMEL Menthol Buy 2 Packs Get 1 Pack Free CAM_MTIH_BgGI1F_ __ Y CAMEL MENTHOL KSF BX
{Pack Outlets) CAMEL MENTHOL KSF BX LT
January-March WINSTON 30¢ Off 1 Pack WIN Q31 DPC_DPLY_ Y WINSTON KS BX
{DPC) _ _ WINSTON 85 BX LT
January-March CAMEL 30¢ Off 1 Pack CAM_Q1 DPC _DPLY_ Y CAMEL KSF BX
{DPC) _ CAMEL KSF BX LT
January-March DORAL 30¢ Off 1 Pack DOR_Q1 DPC_DPLY_ Y DORAL KSF LT D
(DPC) DORAL 100 LT
DORAL 100 FF
DORAL MENTHOL 100 LT
DORAL 100 ULTRA LIGHT
January-March SALEM 30¢ Off 1 Pack SAL _Q1_DPC_DPLY Y SALEM KS @
(OPC) SALEM 100
SALEMKS LT
SALEM 100 LT

@  Additional brand style descriptions should be entered if additional brand styles utilized. Enler specific brand styles (o be worked,

OTES:

» CTS is abbreviation for “Cigarette/Tobacoo Store”
» DPC is abbreviation for “Deeper Promotion Coverage™

* National Package Promotions which will be tracked for Partnars Category 11l qualification. This does not mean that the other promotions have any less importance or value to RIR. Proper execution of
all RJR promotions continue to be a critical element in our overall marketing strategy. Simplification and administration ease until the automated system is activated is why promotions have been
tirmited for Category Il qualification.
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Attachment B-1

VAP Promotion Timetable .
October
1) Promotion Detalls B}
Month Oclcher October Oclober October
Promotion CAMEL B2G1F CAMEL Menthol WINSTON $1.00 Off CAMEL 30¢ Off 1 Pack
#300600 BiG1F 2 Packs #801865 (regular)*
(Partners Accounts) #801530 #801816) #801866 (tear tape)*
(Partners Accounts) (Partners Accounts)
Pre-Sleeved No Yes Yeos No
Offers Per Display 20 30 20 20
First Order Date 8117/98 9/8/98 8/31/98 8/17/98
First Delivery Date to Direct Account 9/7/98 9/28/98 9/21/98 9/7/98
Direct Account Ships to Retail (week of) 10/5/98*

2__ Preo-Planning and Execution ~ -~ -~ -

10/5/98

10/26/98

10119198

Reviaw with Direct Account

Direct Account Administration

Templates/Packing instruction to Direct Account

BSGSF Ordered

BSGSF Delivery to Direct Accourt

Pramiums Ordered

Premium Delivery to Direct Account

Template Loaded/Reviewed

Product Stamping

| VAP Assembly/Packing

3. Follow-Up Process

Review Unshipped SKUs

identify Missed Distributions

Retoad Distributions

Ship to Appropriate Accounts

*  DPCfLow Volume DTS is 10/26/98 in majority of regions; however, select regions working 10/5/88 DTS. Schedules to accommodate eadiest ship date.
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Attachment C-1

Name
Employee #
Assignment # FOR ROU USE ONLY
SMS Order #
CAMEL WORKPLAN POS
Order
Item # Quantity | SKU Pack | Item Description
»  APD Pack Display (cardstock/paper)
546230 * APD Enhanced Card -
546233 * APD Large Card
546242 APD Medium Card
546245 * APD Small Card
546251 * APD Tray Strip
547040 * APD Tray Sirip (Menthotl)
546254 APD Catalog Holder Card
»  APD Pack Display (transparencies)  ~ *
546371 APD Enhanced Transparency
546374 APD Large Transparency
546380 APD Medium Transparency
546383

APD Small Transparency

+ - System lll Pack Display (cardstock/paper)

Display Channél Strlp

546260 *

547043 * Display Channel Strip (Menthol)
546263 * Large Package Merchandiser Card
547052 * Large Package Merchandiser Cerd (Menthol)
546272 Small Package Merchandiser Card
546275 14" Header Card

546281 * 19" Canopy Card

546284 Large PPD Card

546290 * Small PPD Carg

546293 Enhanced 40-Pack Tray End Cap Card
546302 Enhanced 80-Pack Tray End Cap Card
546305 40-Pack Tray Large End Cap Card
546311

80-Pack Tray Large End Cap Card

« System lll Pack Display (transparancies)

546392 Large Package Merchandlser Transgarency
546395 Small Package Merchandiser Transparency
546401 14" Header Transparency
546404 19" Canopy Transparancy
546410 Large PPD Transparency

+ Specialty Display (cardstock/paper)

546314

11-Column Slide-By Card

546320

Small Side Card

+ Spacialty Display {transparencles)

546413

Non-Self Service Enhanced Sign Transparency

546422

Flex Side Transparency

* Items available for re-order,
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Attachment C-1

Name
Employee #
Assignment # FOR ROU USE ONLY
SMS Order #
CAMEL WORKPLAN POS
» _Carton Outlet Display (cardstock/papaer)
546323 24" Enhanced Canopy Card
546332 28" Canopy Card
546335 36" Enhanced Canopy Card

» __Carton Outlet Display (transparencles)

545425 24" Enhanced Cancpy Transparency
546431 28" Canopy Transparency
546434 38" Enhanoed Canopy Transparency

¢ Package Outlet Display {transparencies) .

LA St

546440 8- Column OPM Transparency
546470 8-Column OPM Insert Transparency
546443 20-Column OPM Transparency

«__ Non-Display Signage !cardstocldga ¥or)
546341 * Large Paster
546344 * One Sheet
546350 * Small Paster

I

» __Non-Display Signage (transparencioes) R

15" x 49” Honzontal Transparency

546452 *

546455 32" x 37" Rectangular Transparency
» _New World Merchandlsér Display (cardstock/paper)- = = -

546353 12" Enhanced Canopy Card

546362 2' WD Canopy Card

546365 48" Enhanced Canopy Card
»__New World Merchandiser Display {trafisparencies) -

548461 2' WD Canopy Transparency

546464 48" Enhanced Canopy Transparency

* ltems available for re-order.
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Attachment C-2

Name
Employes #
Assignment # FOR ROU USE ONLY
SMS Order #
WINSTON Workplan POS
Order SKuU
ltem # Quantity Pack item Description Page
s___Pack Display POS Cards (Non-Lit) ,
535982 40-Pack Tray Large End Cap Card - No Graphic Change 16
535985 80-Pack Tray Large End Cap Card - No Graphic Change 16
544304 Enhanced 40-Pack Tray £nd Cap Card 26
544310 Enhanced BO-Pack Tray End Cap Card 27
544184 14" Header Card 8
544250 APD Enhanced Card 17
544262 APD Large Card 8
544271 APD Medium Card 19
544280 APD Small Card 20
544292 APD Tray Strip 22
544301 Channel| Strip 24
544322 24" Package Card 31
544334 Large PPD Card 34
544364 Small PPD Card 38
544355 16" Package Card kil
544370 Small Side Card 39
529550 Small PPD Card - WINSTON Ultra Lt Box Only - No Graphic Change 38
+ PackDisplay POS Transparencles (Ltt) =~ - — -
531551 8 Col Transparency - No Graphic Change B
528103 24" Package Transparency (Bottom) - No Graphic Change 31
544325 24" Package Transparency (Top) 31
527093 16" Package Transparency (Bottom) - No Graphic Change 37
544150 14" Header Transparency 8
544211 20 Column Transparency 1
544253 APD Enhancad Transparency 17
544265 APD Large Transparency 18
544274 APD Medium Transparency 18
544283 APD Small Trangparency 20
544340 Large PPD Transparency 34
s __ Carton Display POS Cards (Non-LIt) -z . . e e
544202 19" Canopy Card 10
544214 24" Enhanced Canopy Card 12
544223 28" Canopy Card 13
544244 3g* Enhanc:ed Canopy Card 15
s Carton Display POS Transparencles L (1) I, Toor
544205 19" Canopy Transparency 10
544220 24" Enhanced Canopy Transparency 12
544232 28" Canopy Transparency 13
544241 36" Enhanced Ganopy Transparancy 15
¢ _ Non-Display Signage {Non-Lit}
544331 Ege Paster 3
5443582 Small Paster 11-Sav
544373 One Sheet 17-Misc
=__Non-Display Signage {Lk)
544193 15 x 49 Transparency 9
344235 32 x 37 Transparency 14
« __Speclalty POS Cards (Non-Lit)/Speclalty POS Transparancles (Lit) Quantities on these items should be minimal ,_‘2
544352 NSS Sign Transparency 36
535895 11 Column Slide Card - No Graphic Change 7
544313 Flex Side Transparency 28
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Attachment C-2

Name
Employee #
Assignment # FOR ROU USE ONLY
SMS Order #
WINSTON Workplan POS
Order SKU
Item # Quantity Pack item Description Page
+  New World Merchandisers POS Card {Non-Lit)
544385 12" Enhanced Canopy Card 40
544394 2' WD Canopy Card 41
544400 48" Enhanced Canopy Card 42
¢ __Now World Merchandisers POS Transparencies (LIt)
544304 2° WD Canopy Transparency 41
544403 48" WD Canopy Transparency 42

* 36" Enhanced Card Transparency Card fits 3' Unit
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Attachment C-3

Name
Employee #
Assignment # FOR ROU USE ONLY
SMS Order #
SALEM Workplan POS
Order - :
ltem # Quantity SKU Pack | Item Description
s Pack Outlet o ST .
503045 1 Small PPD Card
503051 1 Large PPD Card
503060 1 Display Strip
503063 1 Small Display Channel Strip
503072 1 19 PCD Transparency
503075 1 20 Column OPM Transparency
503081 i 8 Column OPM Transparency
503080 1 24" Package Merch Transparency
503840 1 19" PCD Card
503733 1 24" Package Merch Card
SALEM Adjustable Pole Dlspl _y POS
Order BER
Itom # Quantlty SKU Pack -Item Descrlpﬂon '
¢ Pack Qutlet . Gt P LT
527180 1 Small Transparency
527192 1 Medium Transparency
527210 1 Enhanced Transparency
527081 1 Tray Strip
527084 1 Small Card
527090 1 Medium Card
527165 1 Large Card
527171 1 Enhanced Card
527201 1 Large Transparency
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Attachment C.4

Name
Employee #
Assignment # FOR ROU USE ONLY
SMS Order #
VANTAGE Workplan POS
Order
Item # Quantity SKU Pack | ltem Description
+ Pack Outiet -
511805 1 8 Column OPM Transparency
511811 1 24" Package Merchandiser Transparency
511820 1 24" Merchandiser Card
511823 1 Small PPD Card
511832 1 Large PPD Card
511835 1 Display Strip
511841 1 Small Display Channel] Strip
511850 1 19" Transparency
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Attachment C-5

Name
Employes #
Assignment # FOR ROU USE ONLY
SMS Order #
DORAL Workplan POS
Order
tem # Quantity SKU Pack | ltem Description

+__DORAL Non-Pricing - Sustalning POS

547250 1 24" Enhanced Canopy Transparency

523703 1 24" Package Transparency

523712 1 28" Canopy Transparancy

523715 1 36" Enhanced Canopy Transparency

547241 1 18" Canopy Transparency

523832 1 Large PPD Transparency

523823 1 20-Column Transparency

534794 1 DORAL 40-Pack Large End Cap Card

534800 1 DORAL 80-Pack Large End Cap Card

534803 1 DORAL Enhanced 40-Pack End Cap Card

534812 1 DORAL Enhanced 80-Pack End Cap Card

528305 1 DORAL APD Large Card

528320 1 DORAL APD Small Card

528332 1 DORAL APD Madium Card

928341 1 DORAL APD Enhanced Cafd

» DORAL Pricing POS * - Co R

523721 1 28" C:am;u:wr Card

547244 1 19" Canopy Card

547271 1 Large 24" Package Merchandiser Card

523745 1 Small 16" Package Merchandiser Gard

523754 1 12" Header Card

547253 1 Small PPD Card

523760 1 Extended Channel Strip (each SKU consists of 3 strips with different
messages perforated)

523781 1 Folded Shelf Strip

523751 1 Channel Strip (each SKU consists of 3 strips with different messages
perforated)

523820 1 Large PPD Card

530141 1 Roll Dial Pricer Card

530144 1 6 & 9 Tray Side Card

523790 1 Small Vertical Paster

523802 1 Extra Large Paster

528350 1 One Sheet Paster

526662 1 One Sheet for Pricer Kit

547285 1 Special Offer Counter Riser Card

523814 1 Special Offer 24" Package Merchandiser Card

547262 1 “You Save” Special Offer Dump Bin Riser Card (Special Price - You Save
One Side/EDLP on Reverse - 17" x 14")

523784 1 "You Save® Pack Pricer Card {Special Price - You Save One Side/EDLP
on Reverse - 10" x 77}

533300 1 “You Save" Carton Pricer Card (Special Price - You Save One Side/EDLP
on Reverse - 14 1/4" x 9 3/4"

533303 1 "You Save" Large Paster {Speclal Prica You Save One Side Only -

18 1!4' X 24 3!4')

» DORAL Box POS

533765 1 DORAL Box Small PPD Card (Pricing One Side/Brand Message on
Reverss) i

532664 1 DORAL Box DBRC (Pricing One Side Only)

537575 1 DCRAL Box 83 18" Canopy Card

537580 1 DORAL Box 83 24" Package Merchandigar Card

537710 1 DORAL Box Pricer Wobbler
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Attachment C-5

Name
Employee #
Assignment # FOR ROU USE ONLY
SMS Order #
DORAL Workplan POS
Order _ '
Itom # Quantity SKU Pack | item Description
¢« DORAL Discount Sleaves ..
543842 60 2-Pack Assembled Sleeves UPC 12300-23855
543821 900 2-Pack Flat Sleeves _UPC 12300-23855
543845 60 3-Pack Assembled Slesves UPC 12300-23858
543830 900 3-Pack Flat Sleaves UPC 12300-23856
543851 30 5-Pack Assembled Sleeves UPC 12300-25375
« DORAL Box 100 POS SRR s
537572 1 DORAL Box 100 19" Canopy Card
537584 1 DORAL Box 100 24" Package Merchandiser Card
537802 % DORAL Box 100 Small PPD Card
537611 1 DORAL Box 100 Dump Bin
537920 1 “New” Box 100 Starburst
537704 1 DORAL Box 100 Pricer Wobbler
[ = L VALl ?="f°'°mt“"‘l“_""ﬂos L R S
532670 1 DORAL Menthol DBRC (Pricing Cna Side Only)
532673 1 DORAL Menthol Channe! Strip {Pricing One Side/Brand Message on
Reverse) _
532682 1 DORAL Mentho! Ext Channel Strip (Pricing One Side/Brand Message on
Reversa)
547280 1 DORAL Menthol Box 83 19" Canopy Card
547283 1 DORAL Menthol Box 83 24" Package Merchandiser Card
547274 1 DORAL Menthol Box 83 Small PPD Card
537614 1 DORAL Manthol Box 83 Dump Bin Riser Card
537713 1 DORAL Menthol Box Pricer Wobbler
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Attachment C-6

Pricing Materials
Pricing/Accrual Sleoves
Order [‘ SKy Promotional
Quantity Itoem Description Hom # Packing UrPC #

+  WINSTON
2 Pack Assembled Sleaves 536585 60 12300-70404
2 Pack Flat 536564 800 12300-70401
3 Pack Assembled 536612 80 12300-70402
3 Pack Flat 536570 900 12300-70402
5 Pack Assembled 536615 30 12300-70404
Dump Bin Riser Card 536552
Counter Display Riser Card 536555
Larga Paster 53656
Large Starburst (11" x 10%) 536543
Small Starburst (6 172" x 5§ 1/2°) 536540

» CAMEL .
2-Packed Assembled 546110 80 12300-23865
2-Packed Flat 546050 800 12300-23365
3-Packed Assambled 546113 60 12300-23986
3 Packed Fiat 545062 $00 12300-23866
S-Packed Assembled b46122 30 12300-23834
Dump Bin Riser Card 546005 1
Counter Display Riser Card 546092 1
Large Paster 846101 1
Large Starburst (13" x 87) 546080 1
Small Starburst (6*x 61 546074 1
Buydown Pricing Channel Strip 548083 1

+»  CAMEL Menthol - e A TR e TR Ty ety R o
Small Starburst 547211 1
Large Starburst 547214 1
Display Channet Strip 547220

«  SALEM . e S
2 Pack Assembled 524315 60 12300-70401
2 Pack Flat __ 521825 000 12300-70401
3 Pack Assembiled 524333 60 12300-70402
3 Pack Flat 521834 800 12300-70402
5 Pack Assembled 524354 0 12300-70404
Dump Bin Riser Card 503120 1
Counter Display Riser Card 503114 1
Large Paster 521842 1
Large Starburst (11" x 10) 521861 1
Small Starbgrst {6 1/2" x5 1/27) 545732 1

+ VANTAGE
2 Pack Assembled 527462 60 12300-70401
2 Pack Flat 527450 800 12300-70401
3 Pack Assembled 540722 80 12300-70402
Dump Bln Riser Card 511853 1
Counter Display Riser Card 511814 1
Large Paster 511844 1
Large Starburst (11" x 107) 5_2_74LM 1
Small Starburst (6 1/2° x 5 1/27 527441 1

NOTE: Prici imengi fi H

¢+  Dump Bin Riser Card - 17" x 14"

»  Counter Display Riser Card - 14" x 6 172"
» large Paster- 24" x 18"

+  Starbursts - as indicaled

EBOT ZLBIS



Attachment D-1 -

4Q 1998 Retail Trade Direct Marketing Timelines

Below is a schedule of deadlines that needs to be followed when selling 4th Quarter Retail Trade Direct Marketing
Programs to our Partner Resource Plan (PRP) Chains. Please note some dates have been revised to better coincide
with fourth quarter workplan timetables. Refer to G drive* for Guidelines, Information Sheet (Attachment A), and
Datagrab (Attachment B} instructions. For more information, contact K. Wadia at (336) 741-7004 or Dick Luongo at (336)

741-6110.

ROLLFOLD POSTCARD POSTCARD

KAM/AM RESPONSIBILITIES MAILING #5 MAILING #6 MAILING #7
Identify Chain for participation and e-mail information
Sheet (& datagrab if new chain) to Nikki Lail 5/19 716 7121
Present Program to Chain 6/16 7120 811
Send Chain Logo, Program Offer & Datagrab
to Nikki Lail (& Chain’s Top Panel Art if Rollfold) 714 8110 9/1
iM R it i [ R ATV AR

*To access attachments, go to Explorer. Select G drive. Click on Sales/98Plans/NewWorld/5_TDM.
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