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^ 
RJR Brand: D o r a l 

Fax #(910) 741-5327 
Attn: Bonnie Tucker 

. RJR Program #: i f i 0 2 6 8 _ Response Code: £ £ 1 

Project Name: Doral 2nd Quarter 1998 DPO Program 

Dwcrtptlon: U W prom&t(6rt for lt>W V6lurti6 8tores-,3U OH 3 pack 
Pack insert with name generation CRC 

Distribution; 
. Quantity 

Pet. Response 
1,200,000 

Distribution Vehicle: R ° t e i l 

Peck Insert 

# of Responded _ l&TOT 

Timing: 
DTS 
Expiration Date 
Offer Complete 

04/06/98 
"10/30/05" 

Days Offer Open ,. 

10/30/38 
207 

Age Verification: D Y E S B N O 

Data Entry: 

Supplier MWR/O 

Agency: 
Agency Name g y y Beanm 

) Contact Person f^fLT^/n 
—' Phone # (910)982*410 

No. Days Turnaround .J,?.. 

Incoming mail £ 2 £ 

Fulfillment: 
Company 
Job Number 

If M/A'R/C is supplier, do you 
need a M/A/R/C P.O. Box? 

P.O. Box Title: j!?.1?1 

(From 1*10} 

Yes 

M/A/R/C 

Number of Items on Order Form, 
P.O. Box City _ State Zip Code. 

Marketing Person Responsible for Project: R o n Qrout 

Production Contact: Kirk Hinshaw/Kay Mccaffrey 

Response Code Requested By: R o n G r o u t 

Copies of Confirmation Letter To; 

J 
-fllaTy-Clputier— 
<teSfc§flSfcl 
nfwWyw 

PonnigTtiPKer 

*? Shelby Murrey 
- Kay McCaffrey * 

Lucy Russell 
--beiena-HendricKsorf^3" 

% Suzenne Griffin 
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RESPONSE CODE REQUEST 
Page 2 

^ 
Completed By; L u c y R u 5 5 e l > Date: P e c *n iber lo , 1697 

D 

BRC J 5 f l 

System P 0 R A L 

Conversion Program JL 

Program Group J*22_ 

Source 4 9 

type 

Club Affiliation **!*. 

Club Status N / A 

NIFID N / A 

Spec. Processes , 7 6 ° 

Priority Code 3 - 6-10 Day Turnaround 

Duplicate PIDS - J ! ? 

i.ypu .-.. 

CPBRC Special Process 76° 

^ffifiOSEIi 
fl . ' . . v J l , ' , , . , , 

•'ii'.'..';ia 

Default Conv. SRC 2ZL 

Default Event B R C 

16a R 

«#•»« 
•«: :"?•"•; 

Bounceback Routine ! ^ 

BB Spec. Process N ' A 

Promoting Brand D 0 R A L 

Cali Routine „ N ( A 

Program Routine - I L 

Targeting Routine 7 * 

Status _ 

Flow 
""WWW -M«M^| 

• M 

Helpful Hlnte: System * Brand Sub-system{s) if this code is for evaluation and/or entry Into conversion pgm, 
System » Conversion Sub-system if this code is for response to mailings from conversion pgm. 
Special Processes: 800 * Personal Selling source / 830 = Flow 2 (Ret/Med/Cont) source. 
Default Event * "BRC" for Flow 2 (Ret/Med/Cont) sources 
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^ POSTAL BUSINESS CENTER 
951 W BETHEL RD 
COPPELL TX 75099-9681 

TO BE USED ONLY WITH FIM-A (Courte sy Reply Mai l ) 
AND ZIP+4 CODE 7 5 0 8 3 - 4 0 3 6 

CAUTION: 
USE ONLY FOR ADDRESS BEARING THE ZIP+4 CODE ABOVE. 
SEE PUBLICATION 25 FOR PRINTING REQUIREMENTS. 

ALIGN 
WITH 

UPPER 
RIGHT 

CORNER 

DORAL 
PO BOX 834036 
RICHARDSON TX 75083-4036 

II.Ml.l.l.ll...l..l...ll..t„lll„u.!l..ll....ll..!I mill 

ALIGN 
WITH 

LOWER 
RIGHT 

CORNER 

J 
(The area below is reserved for instructions) 

~H:s F ,^/BARCOD." POS!T!VF iS 
FOR COURTESY R F P L V MA! I.. ONLY 
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Source:  http://industrydocuments.library.ucsf.edu/tobacco/docs/hrjc0186
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Courtesy Reply Mail (CRM) 

^— ^^\*">< :*1- •••* .:• 

Courtesy Reply Mail Layout Guidelines 

:'i',-^^'.'0/i-'^.' 
•̂̂ '/•'•••"ŝ i.V.'/. 

r *J> ','••'.*• 

• ••.•"* -. •'»' . ' . " - ? • ' . 

. . . . . ! ' • • • • , - , " ' : * > \ * ' f v ^ . • • ' . : ' : . ' . I V ' . M V V ' & > - > : • » • . ' ! * V J - T 7 ' . ' • • * . • ' , • . - ; . ' " ' • . f i ! ' " ! • ' • • • . " • • . ' - V * s ' - • . . * 

:i";. • '• Facing Identification Mark (FIM): Use FJM A on ali courtesy reply mail postcards and. 
';'•:.;;. C letter-size matipteces with.the appropriate POSTNEJ barcodê  This permits computerized 
:. vVvV; c^celjation.equlpment to afign, jpoistnark, and direct the mallpiece property. .', 

v - FIM Location: A FIM clear zone must contain no printed matter other than the appropriate 
'••/;-.'' FIM A pattern. FIM bars should be between 1/2 and 3/4 inch high and 0.03125 (1/32 Inch) 

;* :V (±0.008inch)wide.v\ ' ''•.>;.•'••'i . - v - - , . - • . .. 

Top of FIM bars must be 
within 1/8' of edge. 

FIM Clear Zone: x-

I 
1/2' ' 

2-3/4*'-

(Not actual size) 

JAMES STACK 
RUSS GALLERY LTD 
476 BROADWAY 
NEW YORK NY 10013-2621 

I 
I 

Barcode-... 
Clear Zone: 
4-3/4" xStt" 

. V -.' 1 1 1 ulUJUJ JJJUU JlUUU JJJ. _ 
A :•:, ;•:. r. r ! ::/pi/4' barcode base height • 

4-3/4" 

1™ 
Leftmost bar must fall between"* 
3-1/2" and 4-1/4" from right edge. 

.:,.:,,:,•-r.^.^r,/ - , . •.,,. ' i -, POSTNET Barcode Location: This area must be free 
•'::•'••-;v'-1'"".'. A " v > . 1 ^ { ^ ^ i ^ ^ ^ ^ ;:•;: ^ •> ':£ : ;!•; of any printing bthetthan the delivery point barcode. A 

^ • ^ • ; ^ ^ - A ' ^ ; ^ ^ v. "••• ; ; '. =.:'.. camera-ready barcode Is available free of charge from 
; ; ..vrAddress Format: The )»mplete address iwluding;. y ^ 

:V;.i.thenarn - • • - ••> 

^.*:-

J: y ̂ >. -^^M^M^8§&i^Mf^ -VS 
Dimensions: Between 3-1/2 by 5 Inches': 
and 6-1/8 by 11-1/2 InchesVTP.q'iajjfy for v 
postcard rate, postcards must be between 
3-1/2 by 5 Inches arid 4-1/4 by 6 inches. ; ; 
Larger postcard sizes are mailable; how-', 
ever, they are charged at the regular First-
Class Mail letter rate. Postcard thickness 

r must be between 0.007 and 0.016 Inch. 
;; :v If letter mail is more than 4-1/4 inches . 
£ high or more than 6 inches long, it should be 
•~at least 0.009 Inch thick. . 
< A surcharge is assessed for nonstandard 

•'• mailpieces. 

Ink/Paper Colors and Type Styles: Not all 
colors of paper and/or ink and type styles 
are compatible with automated equipment. 
Contact your postal business center or 
postmaster for guidance. 

Effective January 1,1997 (or. March ,1,1997, for Nonprofit Standard Mail), all letter-size reply cards and envelopes (business reply, 
courtesy reply, and metered reply mail) provided as enclosures In automation First-Class, automation Periodicals, and automation 
Standard Mail (A) must meet the standards in C810.8. 

HMMOIIfiPS .UmiArv1!»7 Source:  http://industrydocuments.library.ucsf.edu/tobacco/docs/hrjc0186



Courtesy Reply Mail (CRM) 

^ 

923 
Quick Service 

Guide 

o 

Overview Courtesy reply mail (CRM) consists of preaddressed postcards or envelopes provided by the mailer to 
customers both to expedite their'responses and to provide more accurate delivery. It differs from 
business reply mail (BRM) in that no fees are required and the respondent is responsible for . 
applying the correct postage before mailing back the card or envelope'. CRM can come back faster 
because it is prepared with the correct address and barcode to take advantage of automated USPS 

".•.'•processing!; :'•>*••• .'• .;' " • • ' S v ^ ^ ' ' ^ ' ' ' 

The USPS provides free of charge the FIM (facing identification mark), correct ZIP+4, and a delivery 
point barcode to print on CRM pieces^ 

•'.'v, ••• .-•'•.. ,thisformat.:•, > ' • " ' ' ^ ^ ^ ^ v ; ^ ^ ' ^ S - : ^ : : ' " - ^ ^ " ' - - v . - -^ • v•••'*''-V"':'•'• '"••:'. 

•:•;'. Market research shows that providing barcoded̂ envelopes makes good business sense: 
. •;.' Barcoded reply envelopes can be prcfcessed (delivered) faster by the, post office.;;; • v' 

•. • . Customers save the time required tofind an envelope, look up an address, and then write or type 
the return address. v:- • • - • ^ ' ' / A / : : ; ' ' ^ # ^ '•'•;••• 

• Customers with correctly addressed return envelopes do not make addressing errors that can delay 
your returns. * •'•y.'W'"-"--..;"'." '&'•.;"'•:•' '•••'>.•• .':'-' ••'"'' 

• Customers and donors return payments and pledges significantly faster when supplied with a return 
.envelope. .••'•'• . .;>-•, , 

• Providers of return envelopes get remittance faster for optimum cash flow. 
• Customers who are "thanked* by the back copy on the envelope flap are more likely to repeat the 

performance of mailing remittances or donations.. 
• Automated processing of properly prepared barcoded reply mail provides accurate sorting and 

eliminates mail delay. 
• Customers have positive attitudes about creditors, marketers, and fundraisers who show 

thoughtfulness in providing reply envelopes. 
• Providers of reply mail envelopes get orders faster, reducing inventories and their investment 

inthem. 
• Providers of reply envelopes receive and fulfill orders sooner, which improves customer relations. 
• Providers using barcoded reply envelopes see faster initial response, giving them an earlier 

projection of future activity. . . 

Effective January 1,1997 (or March 1,1997, for Nonprofit Standard Mail), all letter-size reply cards and 
envelopes (business reply, courtesy reply, and metered reply mail) provided as enclosures in automation 
First-Class, automation Periodicals, and automation Standard Mail (A) must meet the standards in 

.• C810.8.. " , . ; . , - ; . ./•/•': v".:t; :-->vv;, ; :v.;- ; :\..--; /.:; ;• .. - .:• /• . 

' ) 

' .'• ••••' ' • v-\ ••'• '•;<«•• ̂ •'";-J-:•"•"•:'••. >'•*"' • 
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