
PROJECT ART TEST 
MARKETING PLAN 

JULY 1989 

BACKGROUND 

Beginning July 17, 1989 Philip Morris will test market 
H£2£X, the world's first de-nicotined cigarette. NEXT is the 
first cigarette which offers smokers rich tobacco flavor and 
less, than 0.1 mg. nicotine. NEXT' will be tested with 
different packing configurations, in three markets: Omaha, 
Toledo and Hartford. 

In addition to this free standing product, a Merit version, 
Merit De-Nic, will be tested in Spokane beginning August 14 
to determine the viability of this product/concept as a lina 
extension. 

t U.S. POP 

Tar Level 

Packings 

QMfcHA 

0.8 

Ultra Low 
only 

Kings/10O 
Regular/ 
Menthol 

NEXT De-Nic 

TOLEDO' 

0.4 

Flavor Low/ 
Ultra Low 

King size 
only 
Regular/ 
Menthol 

HARTFORp 

1.0 

Flavor Low 
only 

Kings/100 
Regular/ 
Menthol 

MERIT De-Nlc 

SPOKANE. 

0.4 

Flavor Low/ 
Ultra Low 

King Size 
only 
Regular/ 
Menthol 

We specifically chose snail markets in an attempt to limit 
publicity exposure so as not to dilute the possible impact we 
could make during a National launch. 

In all four test markets, the product will be packaged in soft 
packs, oply and: .the, tipping will bee cork across all packings. 

RATIONALE 

The Surgeon General of the United States has received 
widespread coverage of his recent report on smoking and 
nico t ine . 
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Research Support 

Tracking: Our own research confirms that smokers are indeed 
interested1 and concerned about the nicotine issue. For 
example, as part of our 1988 Continuous Tracking' Study, two 
thousand smokers were asked a series of questions to determine 
consumer interest in a cigarette with the nicotine removed 
vis-a-vis a cigarette with the tar removed. 

The two cigarette concepts seemed to have equal consumer 
appeal. About half the smokers preferred nicotine removal 
while the others preferred tar removal. 

In addition, purchase interest in a nicotine-free cigarette 
with the same level of tar as their current brand generated 
wide appeal. However, when told of a possible taste 
compromise, the same smokers indicated' a much' lower purchase 
interest. This suggests that smokers may be unwilling to sake 
a taste compromise for a nicotine-free^ cigarette. 

Ad/Pack: we are presently conducting an Ad/^ack test from which 
we have received partial top line data. The structure of this 
Ad/Pack is unique in that the participants will be tracked 
after they try two packs, five packs, as well ae after they 
snoke a full carton. 

The top line data confirm that there is considerable consumer 
interest in the concept of a low nicotine cigarette. After 
trying two packs, there is a drop iiv interest to continue the 
test (fall-off rate of about 25%). Since we are still awaiting 
the completion of this test, we cannot accurately predict how 
smokers will react after five packs and after they smoke a full 
carton. 

Given the uniqueness of this product, normal criteria for 
estimating th« in-raarkat potential of Project ART may not 
apply. Therefore, two key steps a longer term use test and a 
full test market are essential to evaluating the viability of 
this product prior to a national introduction. 

Summary:, All-research confirms that flavor delivery and ' 
smoking performance (i.e., RTD and general handling) will be 
important elements in the success or failure of this product. 
However, we believe the concept of a cig-arette made from 
de-nicotined tobaccos that, delivers rich flavor would have g 
appeal to a wide range of smokers. ^3 
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HEXT MARKBTIWC PLAN 

Our overall objective is Co maximize consuncr awareness and 
trial while establishing and maintaining high levels of 
retail visibility and availability, building towards 
converting smokers to NEXT. 

Our strategy involves utilizing a full complement of 
marketing vehicles to quickly build interest in and 
awareness of this breakthrough product, specifically, we 
will: 

1. Maximize consumer awareness through impactful 
advertising and retail materials which communicate the basic 
product proposition: "Rich flavor/De-nicotined tobaccos/A 
cigarette you'll want to smoke." We will utilize outdoor and 
ROP as media> vehicles early in the introduction to build 
extensive reach, and us« magazines later to extend reach and 
build frequency. 

2. Induce a high level of consumer trial through: an 
extensive sampling progran, an aggressive direct marketing 
effort and a series of compelling retail promotions. While 
conceptually, during the introductory period we want to move 
the consumer from samples, to single pack purchases to 
multiple pacJc purchases and finally to carton purchases, 
practically, we aust ensure cartons are couponed early since 
some people may move quickly to volume purchase,, given the 
strength of interest in the concept. 

3. Develop andi maintain a high level of retail 
visibility and availability through: unique p.o.s. materials 
which capitalize on the "follow the. arrow" graphic targeted 
consumer promotions scheduled throughout the introductory 
period to extend our presence at the point of purchase and 
trade programs designed to achieve early acceptance and' 
adequate inventory levels. 

o 

o 
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MARKETING PLAN ELEMENTS 

I. UidiA 

The following objectives and strategies are based 
on a national launch which will be translated as 
closely as possible to the four test markets. A 
detailed national "theoretical" media plan is 
attached. 

OBJECTIVES: 

A) Generate broad reach (98% of target) and high 
frequency (5-6 times per month) during months 1-3 in 
order to seed the message and* to build continuity 
thereafter. 

B) Achieve "Big Brand/Nev News!" media impact 
during the launch and high sustaining stiarc of voice 
throughout year one. 

STRATEGIES:: 

A) Use the full complement of available media 
vehicles to reach our target audience of: Adults 
25-54', 50/50 split of Kales and Females, Upper 
Income/Higher Educated. 

B) Front load the introductory media plan to 
deliver 70% of the support in the critical first 
quarter of the launch period. 

C) Plan heavy utilization of Outdoor and ROP to 
quickly build extensive reach. 

D) Liait multi-page units and spreads to maximize 
efficiency. 

RECOMMENDED MEDIA VEHICLES: 

BUDGET: 

Magazines 
Supplements 
Newspapers (including USA Today- 4/color) 
Outdoor 

o Paint, Posting, Transit/Miscellaneous 
o Posting showingi increased to 100 
o Expanded Transit program 

$76 million, for 12 months 
$10 million production Budget (Agency and 
Philip Morris) 

o 

o 
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II. Retail 

OBJECTIVES: 

A) Gain immediate trade acceptance of ail four 
packings, and build-in adequate levels of inventory 
to satisfy our "pull" consumer programs. 

B) Develop and maintain high levels of retail 
visibility. 

STRATEGIES: 

A) Offer attractive trade terms: 

o $24.00 per case up to allocation' 
o Offer an early acceptance allowance of $24.00 

per case, 
o offer a bonus of $12.09 per case for accepting 

all 4 packings of KEXT. 
o Include a Distribution Sales Rep Incentive 

program to be worked prior to the 
dovrv-the-street date of July 17. 

o Offer an Automatic Distribution Allowance of 
$24.00 per case (all cases above allocation) as 
part of the Distributor Incentive program. 

B) Plan an aggressive retail introduction (see 
attached plan) 

III- Direct Marketing 

OBJECTIVES': 

A) Generate awareness and excitement for KEXT and i t s 
breakthrough pos i t ioning . 

B) Obtain t r i a l among a broad segment of competitive 
smokers in the d irec t marketing database who may 
have an i n t e r e s t in NEXT and among a l l smokers who 
express an- i n t e r e s t in- KEXT by responding to. an ad 
communicating the breakthrough posit ioning; 

C) Deliver purchase continuity offers to smokers who 
have had the opportunity to try KEXT 

CCJKFIDENTJAL-SUBJECT T$> PRODUCED IN ARCH V. AMERICAN 
CONFTDENTlALrrY ORDER IN TOBACCO CO.. NO. 96-5903-CN (E.D. PA.) 

asSfifiW™ TOBA0C0 NATION 
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D) Analyze conversion among program participants to 
determine most optimal targets for national roil 
out. 

STRATEGIES: 

A) Within each test market, identify broad segment of 
competitive smokers in the direct marketing 
database who may be interested in WEXT. Use outbound 
telemarketing to identify additional corepetitive 
smoker prospects. 

B) Run ROP "teaser" ads one month before introduction. 
Ads should pique curiosity of smokers by (a) 
communicating excitement over the breakthrough 
process and (b) create aura* of mystery by not 
revealing the brand name. Interested smokers will 
be asked to call an 8O0# or return a reply form. 

C) To all responders to the ad1 and to all competitive 
smokers identified in the database, deliver a 
teaser letter which previeve the trial kit they 
will receive in the mail shortly. 

D) Deliver trial' kit containing product sample (2 
packs), multipack check coupon, and a response 
device (BRC with 8004 option) for giving their 
opinion on the product. 

E) Deliver follow-up purchase continuity offer (three 
$3.00 off carton check coupons). Expiration dates 
should be short and should motivate smokers to use 
coupons over three successive weeks. 

T) Market Research should analyze conversion among 
smokers to determine (a) best category and 
competitive targets (b) whether respondents to 
the trial kit BRC/800* (vs. non-respondents) 
were significantly different (c) whether redeemers 
of coupons (vs. non-redeemers) were significantly 
different (d> whether smokers from the database 
vs. from the teaser ad were significantly 
different. 

DIRECT MARKETING TIST BUDGET: $10 million 

PRODUCED IN ARCH V. AMERICAN 
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IV. Publicity Plan 

Since Keeping a low profile in test is a primary objective, 
we have not developed a publicity plan for the test market 
introduction. However, a positioning statement will be 
developed in order to address any press inquiries generated 
from1 the test effort. For the national launch, an 
aggressive publicity plan will be developed. 

v. Research pl'an 

A. Test Market Tracking 

The folUoving summarizes the research tracking 
sources which will be utilized to track the test 
market activity of project "Art." 

o Retail Audit Panel: The panel consists of 50 
stores per market representing a cross section of 
all trade classes and reports sales, inventory, 
pricing, promotional and couponing information. 

o infoScan Reports: Supermarket scanning data by 
market. Available information includes volume, 
share, price and carton-to-pack sales ratios, 

o ICC Distributor Sales to Retailers: Distribution 
shipments provide information on retail buying 
patterns and generally provide a consumer sales 
level several months prior to shipment data. 

o MSA Industry Shipment Data: This information will 
be the primary data source for evaluating initial 
buying< dynamics within the four markets, but will 
not likely provide trend data reflecting actual 
consumer take-away for several months* 

o ACB Media-Pelivered Coupon Distribution: Weekly 
tracking of media-delivered1 coupon distribution 
(number and type of ads) as.veil as advertising. 

© 

B. Consumer Research Plan 

o Pre-wave on health concerns and interest in 
nicotine. 
- Rational (1,000 smokers) vs. test markets (500 fj 
per market) £j< 

O 
o Pre-test market telephone tracking, study prior to QQ 

Merit De-Nic intro into Spokane to measure £) 
attitudes, impressions and experience with Merit. £» 
- Random sample of 100 smokers (£ o 

PRODUCED IN ARCH V. AMERICAN 
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o Continuous telephone test m-arket tracking study 
beginning four weeks after intro in all four 
markets. Results to be available weekly. 
- Random sample every weeJc of 500 smokers per 
market (8 weeks) 

Recontacts of triers/purchaser/switchers 
bi-weekly in order to measure staying power 

- 300 non-smoker interviews per market 
100 former smokers per market 
3 waves weeks 4, 7 and 11 

o Store Exit Interviews among smokers 
- To get a better understanding of why they either 
bought or did not buy Art 

o Qualitative research in au.1 four test markets to 
better understand personal experiences with Art 
and evaluate ad campaign 
- One-on-one in depth interviews 
- Focus groups 

O 

o 
GO 
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PROJECT ART 

NATIONAL INTRODUCTION BUDGET 

HISHLIGHTS 

o Total Intro Budget: $151 mi l l ion 

o Media: S86 mil l ion 

o Direct Marketing: $10 raillion 

o All other non-media: $55 mil l ion 

CONFIDENTIAL-SUB^CT TO PRODUCED IN ARCH V. AMERJCAN 
QQQnoS)i^DENTlALrrY ORDER IN- TOBACCO CO., NO. 96-5903-CN fED. PAJ 
MmtmtfAMA TOBACCO LJTIGATIftN 
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MERIT 
NATIONAL INTRODUCTION 

12 MONTH BUDGET 

(IN THOUSANDS OE DOLLARS) 

ADVERTISING 

MEDIA S 7 6 , 0 0 0 ' 
PRODUCTION 1 0 , 0 0 0 ' 

TOTAL ADVERTISING 5 8 6 , 0 0 0 

DIRECT MARKETING S 1 0 , 0 0 0 

ALL OTHER NON-ADVERTISING 

SUPPLEMENTAL DISPLAI PROGRAM $ 2 4 , 4 00 
COUPONING: 3 , 2 0 0 
SAMPLING 2 , 3 0 0 
TRADE PROGRAMS 1 1 , 1 0 0 
POS MATERIAL 4 , 0 0 0 
ALL OTHERS 1 0 , 0 0 0 

TOTAL OTHER NON-ADVERTISING $ 5 5 , 0 0 0 

TOTAL 12 MONTH COST $ 1 5 1 , 0 0 0 

PRODUCED IN ARCH V. AMERICAN 
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PROJECT ART 

HIGHLIGHTS 
o Down-The-Street: 7/17/89 
o Management Meetings: 6/19/89 
o Management Sell-in (4 weeks): 6/19-7/17 
o Product Allocation: 1.2% split evenly among all four packings 

(0.3* each) 

- Trade Prooraina 
Introductory allowance period (6/26-8/11) 

524.00 per case up to allocation 
Early acceptance allowance (6/26-7/21) 

524.00 per case up to allocation if ordered before 
7/21. 

Bonus for accepting all 4 packings (6/2 6-6/11) 
$12.00 per case up to allocation if all packings are 
accepted during the introductory period. 

- Distributor Sales Rep Incentive Program (6/19-8/4) 
To qualify,, our AM or SAM must be permitted to present 
the program to Distributor Reps. 
Distributor Reps will be given a quantity of 2 0 pack 
set/sells. For each display placed, the Distributor Rep 
will receive $2.00 ($1.00 paid to the retail account for 
placing the display and $1.00 for the Distributor Rep to 
keep). 
Automatic Distribution Allowance (ADA) .. The Distributor 
vill be offered1 an ADA program as part of the 
Distributor Sales Rep Incentive Program. 

$24.00 per case on all cases ordered and1 shipped 
above their initial allocation. 
From this $24.00/case the Distributor should pay his 
Sales Reps $0.20 per carton for every carton the Rep 
sells. 

- Ratal!, PrefrgUoflt ( v n - i i / 3 » 
In an effort to get an early read on NEXT's sales 
performance i n t e s t , r e t a i l i n t r o d u c t o r y promotions have fO 
been compressed i n t o the f i r s t two months of the: launch. © 
In t h e t h i r d and fourth months (October/November) no N 
s p e c i a l p r o m o t i o n s / t r i a l d e v i c e s w i l l be s c h e d u l e d . W 
Pack and car ton promotions w i l l resume i n month f i v e w 
(December) . <£ 

A d d i t i o n a l l y , $2 o f f carton coupons w i l l be made 7*, 
a v a i l a b l e for a l l car tons merchandised during t h e Jr£ 
f i r s t two months of the launch. 

rrwFraisrriAi c m m r r T n PRODUCED IN ARCH V. AMERICAN *******M . 
^ S ^ ^ O ^ ^ TOBACCOCO.NO.96.5903̂ N(ED.PA,) 20230864 4 
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Gratis: lot if 1 to 3 packings accepted 20% if all four 
packings accepted (one tine only offer). 

Weekly Carton 
Volume 

1-199 
200-499 
500+ 

Maximum 
Sell-in (Cartons) 

10 
20 
40 

Minimum Gratis (Cartons; 
Bv * Packing* Accepted 

1-3 Packings 
10% 
1 
2 
4 

All Four 

2 
4 
e 

Single Pack Outlets 
- 2 for l's (20 deal and 40 deal displays} 

During the first 3 we«ks, a limited supply would 
be made available to use in accounts where 
distribution cannot be achieved by any other 
means. 

The second wave of 2 for l's would begin week 4. 
After a 2-month hiatus, the. third* wava of 2 for 
l's wouldi begin, weak 17. 

- 5 for 2's (30 deal display) 
. The 5 fox 2 offer would follow the second wave of 

2 for l's, beginning week 7. 

Carton Outlets 

Combination pack/carton display holding 40 packs 
and 30 cartons. 

Beginning! the 4th weak (8/7) 2 for l's and 5 for 
2's wouldi be offered with back-up inventory on 
each deal. 

After the 2 month hiatus period, a second 
promotion would feature 2 for l's and: $2 off 
carton coupons. 

S^aaLina (7/17-11/3): ad.1 sample packs will be 20's 
Sales Reps will utilixe sample 20's from 
7/17-9/15.. 
Part-time samplers will work for B weeks managed 
by the DM-: 8/21-10/13 
An outside sampling agency will utiLize sample 
20's packaged' in a sleeve with a B1G1F coupon 
attached: 8/21-9/15 
Store sales will be run in key locations 
throughout the introductory period1. 
CIP's will be available throughout the 
introductory period. 
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PROJECT ART 

NATIONAL THEORETICAL MEDIA PLAN 

HIGHLIGHTS 

o Total media/production budget: S86 million 

o Introductory period: reach 98%, frequency 5-6 times per 
month 

o Share of voice: 12% for full year, front loaded to 
deliver maximum reach 
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PROJECT AST 

NATIONAL THEORETICAL MEDIA PLN1 

' BASED ON $75.CM* BUDGET LEYEL 

CIPCVtATICfi !_PA££S£#J|g£gIiag TQTAL COST 

MQilA 

£EKLI£ 
M3HTHUB 

>VUOR CIRC. 
WOCN'S SERVICE 
fCN'S 
WOMEN'S 

TOTAL MAGAZINE 

NEtfSPAPgg 
AflCD/USSPI 2/COU* 
ABC/USSPI 2/COLOR 
AB2/COLQR 
USA TOOAY 4/CDLOR 

SlfPLMffS 

TOTAL PRINT 

31r350 

19,850 

36,633 
18,410 
4,500 

69,755 
67,270 
46,277 

1,650 

71,805 

27/26 

10/9 
10/9 
8/7 
8/7 

3/3 
3/3 
2/2 
8/8 

8/6 

$11,875,738 

2,217,419 
2,870,068 
3,398,003 

$21,026,894 

S12.215.106 
11,289,319 
5.069,438 

472.666 
$29,046,529 

$ 4,658.290 

554,731.713 o 
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PHILIP-HURTS II. S f 

PROJECT ACT 

riATIQNAL THEORETICAL MEDIA PLAN (CON'T) 

CIPC|jLgTIQf< » PAGES/I INSERTION. TOTAL COST 

CORPORATE POSTING - # 100 E MONTHS S 7,580,032 
CORPORATE POSTING - # 50 2 KDffTHS 3,790,000 
CORPORATE BULLETIN 4 MONTHS 5.00S,£64 
TRW6IT/MISC. 4 HWTHS S.538,612 

TOTAL amXBR $21,914,508 

GRAH) TOTAL CT.W.gl 

O 

CJ 
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o o 
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EOJECTART 
tfDTA PLM DELIVERY 

0 MEDIANIAGE: 37.8 

o I MALE/% FEMALE: 46.9/53.1 
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2 f C QUARTER 

3RD QUARTER 
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90 
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99 

15.33 
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PHILIP MORRIS U.S.A. 

ESUQLM 
httttlNEUST 

WEEKLIES F E m t E A m i a c g - w w n f l - i E S ' 
NBGWEEK BETTER HCHES & GUDENS* 
TIME FAMILY CIRCLE* 
TV GUIDE LADIES' HOME JOURHAL* 

SPORTS ILLUSTRATED' MCCALL'S* 
U.S. NEWS 4 WORLD REPORT RED80OX* 
PEOPLE WCMAN'S DAY* 

FIRST FOR WOMEN* 
DUAL AUDIPtE HDWTHLIfS COSMOPOLITAN 
CA6LE GUIDE* GLMXJR 
LIFE* 
TV EHTERTAIHiCNT* 

MMJE" MPIENCE HOHTtiLIES 
GOLf 
GOLF DIGEST 
DISCOVER' 
ESQUIRE 
MCHEY 
PLAYBOY* 
PENTHOUSE* 
FIELD & STREAM 
OUTDOOR LIFE 
SPORTS AH ELD 
ESPN1 TV SPORTS 
HOC HEOUNIX 
POPULAR MECHANICS 
POPULAR SCIENCE 

o 
* INCREASED SCHEDULE g 
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PTOECTMIi 
fttATTVC SCHEflJLIK 

WGAZINES I 

WEEKLIES 
fONTOUES 

EXCEPTIONS 
CABLE GUIDE 
LIFE 
TV EHTCRTAIHOT 
PLAYBOT 

PENTHOUSE 
WQMETTS SERVICE 

NEWSPAPER 

AflCO/USSPI 

AflC/USSPI 
AB 
USA TOOAY 

SIFlMffS 

amsQB 

PAGES/I INSERTIONS 

27 26 
ft 

10 
10 
10 
10 
10 
10 

3 
3 
2 
8 

7 

7 

9 
9 
9 
9 
9 
9 

3 
3 
2 
3 

6 

4 K H T H S 

SPACE 

25 PAGES, 1 SPREAD 
6 PAGES, 1 SPREAD 

3 PAGES, 1 SPREAD 
ft PAGES, 1 SPREAD 
8 PAGES, 1 SPREAD 
8 PAGES* 1 SPREAD 

8 PAGES, 1 SPREAD 
8 PAGES. 1 SPREAD 

PAGE2/COU3R 

PAGE2/C0L0R 
PAGE 2/C0L0R 
PAGE 4/C0L0R 

5 PAGES, 1 SPREAD 

PAINT, POSTING, TTWCITy 

o 
W 
CJ 

o 

X 
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PftTUP K H U S U.S.A. 

EBUEOJEI 

o THE FOLLCWING PROVIDES COSTS FOR 2 MONTHS A0OJTI0NAL OUTDOOR SUPPORT NOT 
INCLUDED. IN1 MEDIA PLAN! 

POSTING 
CORPORATE POOL (50 SHOWUC) $3,790,000 

BULLFTTN 

CORPORATE BULLETIN POOL 2,502,932 

TWCIT/ f f lSC* LfiLfi98 

TOTAL $8,969,830 

DOES NOT INCLUDE INCREASED SUBWAY OR 
COHJTER RAIL. 

qqqnm ^NFTDENTIAL-SUBJECT TO 
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PRftlECT ART 

q ^ i y o i T B FOR TEST Hiiaem 
^fflpfl tfttllES/SEPTPBER tCNTHUS 

MAGAZINE 

NEWSWEEK ( 3 / 7 ) 

TIME (7 /31) 
SPORTS ILLUSTRATED ( 3 / 7 ) 
PEDPLE (7 /31) 
TV GUIDE* (7 /31) 
U.S. NEWS i WORLD' REFORJ (7 /31 ) 

BETTER HOMES i GARDENS 
FAMILY CIRCLE ( 9 / 5 ) 

LADIES' HOME JOURNAL 

MCCAIL'S 
REEBOOK 
WOMAN'S DAY (9 /5> 

Mi 
6/16 

6/9 
6/19 
6/12 
6/17 
6/26 

6/10 
6/12 

6/9 
6/2 
6/1 
6/5 

CLOSE 
n&TEPIAL 

6/16 

6/9 
6/19 
6/12 
6/17 

6/16 

6/15 
6/12 
6/15 
6/15 
6/15 
6/12 

* CANQN.Y ACCEPT 6 1 X X & WHITE FOR REGIONAL INSERTIONS UNLESS A SUPPLIED 

INSERT. COPY S P U T 5 CAN BE 4/COJDR. 

dEUSWHK LOCAL PURCHASE ONCE A HONTHi 
TTME LOCAL PURCHASE EVERY OTHER WEEX CYCLE - I 
^PTlffn: l U ' ^ M T F p LOCAL PURCHASE EVERY OTHER WEEK C Y a E - II 

O 

o 
00 

53 
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COMPLETION RATES 

NON-MENTHOL 

MERIT FREE CONTROL 
FLAVOR LOU SMOKERS 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MC 
FLAVOR LOW SMOKERS 

MERIT FREE 4MG 
FLAVOR LOW SMOKERS 
ULTRA LOW SMOKERS 

MENTHOL 

<2 PACKS 

6 

16 

17 

13 
13 

<5 PACTS 
i 

4' 

S 

7 

12 
9 

5 PACKS 

i 

\ 

-

76 

75 
78 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 11 7 82 j * * 

NEXT 8MG 
FLAVOR LOW SMOKERS 10 6 84 

s 
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BASED ON THE CONCEPT: 

ABOUT ONE-FIFTH OF SMOKERS WERE INTERESTED 
IN PURCHASING ART 
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PURCHASE INTEREST 
(BASED ON CONCEPT) 

NON-MENTHOL 

MERIT FREE CONTROL 

DEFINITELY 
BUY 

DEFINITELY 
NOT BUY 

FtJWOR LOW SMOKERS 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 
FLAVOR LOW SMOKERS 

MERIT FREE 4MG 
FLAVOR LOW SMOKERS 
ULTRA LOW SMOKERS 

MENTHOL 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 

FLAVOR LOW SMOKERS 

20 

23 

24 

24 
(28) 

17* 

/ - / (m 

2 

2 

2 
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2 
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AFTER THE INITIAL EVALUATION: 

POSITIVE PURCHASE INTEREST DECLINED AMONG ALL 
GROUPS EXCEPT THOSE WHO RECEIVED THE CONTROL 
PROOUCT 
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PURCHASE INTEREST 
(AFTER TWO PACKS) 

NON-MENTHOL 

DEFINITELY BOY 

CONCEPT PRODUCT 
1 i 

FLAVOR LOW SMOKERS 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 
FLAVOR LOW SMOKERS 

MERIT FREE 4MG 
FLAVOR LOW SMOKERS 
ULTRA LOW SMOKERS 

HEtfDiQL 

20 

23 

24 

24 
28 

21 

13 

12 

16 
16 

MERIT FREE: 8MG 
FLAVOR LOW SMOKERS 17 11 

NEXT 8MG 
FLAVOR LOW SMOKERS 22 16 

39900C6WiraDENTIAL-SUBJECT TO PRODUCED IN ARCH V. AMERICAN 
CONFIDENTIALITY ORDER LN X Q B A C C O CO.. NO. 96-5903-CN (E.D. PAJ 

JQVT vAwiA m R A n r n r mr.ATinXr c w < Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



SIMILARLY, NEGATIVE PURCHASE INTEREST INCREASED 

^ ™ r . ™ . o . ^ r ^ ^ w x PRODUCED IN ARCH V. AMERICAN 

^SSS^SS^^SEIJ^ TOBACCO CO., NO. 96-5903-CN (E.D. PA^ 
qqnnCXJNEIDEhrnAlJTY ORDER IN ^ 
PENNSYLVANIA TOBACCO LITIGATION Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



PURCHASE INTEREST 
(AFTER TO PACKS) 

DEFINITELY DEFINITELY 
BUY NOT BUY 

NON-HENTHQL 

MERIT FREE CONTROL 
FLAVOR LOW SMOKERS 21 13 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 
FLAVOR LOW SMOKERS 

MERIT FREE 4MG 
FLAVOR LOW SMOKERS 
ULTRA LOW SMOKERS 

MENTTOL 

13 

12 

16 
16 

34 

38 

34 
32 

MERIT FREE 8MG 

FLAVOR LOW SMOKERS 11 26 

NEXT 8MG. 
FLAVOR LOW SMOKERS 16 23 

PRODUCED IN ARCH V. AMERICAN 
CONFIDENTIAL-SUBJECT TO TOBACCO CO., NO. 96-5903-CN (E.D. PA.) 

.CONHDENTIALJTY ORDER IN 

mv9mA TOBACCO LITIGATION 
Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



AMONG NON-MENTHOL FLAVOR LOW SMOKERS: 

AFTER TRYING TWO PACKS* ART GENERALLY 
HAD ITS GREATEST APPEAL AMPM6 UQMEML 
AND OLDER SMOKERS 

THE HIGHER LEVEL OF APPEAL AMONG THESE 
SEGMENTS CONTINUED AFTER THEY HAD SMOKED 
FIVE PACKS 

^ K « ^ C v m A , c m r r r r t n PRODUCED IN ARCH V, AMERICAN 
CONFIDENTIAL-SUBJECT TO TOBACCO CO NO 96-5903-CN (E D PA.) 

3990(^^feENTIALrrY ORDER IN I U O A U U l U | N U yo-^WJ-CN (t.u. r^j 
PVNSYLVAN1A TOBACCO LITIGATION Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



PURCHASE INTEREST 

DEFIHITELY BUY 

CONCEPT 2 PACKS 5 PACKS 
i i 4 

MERIT FREE CONTROL 

NON-HEKTHOL 
TOTAL 22 25 26 

HALE 22 22 16 
FEMALE 22 (2f> <35> 

18-34 14 22 11 
35-60 30 (?T) (g) 

CONFIDENTIAL-SUBJECT TO PRODUCED IN ARCH V. AMERICAN 
ENTlALITY ORDER IN TOBACCO CO., NO. 96-5903-CN (ED. PA^ 

ANIA TOBACCO LITIGATION 
Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



PURCHASE IHTERKT 

NEXT 8MG 

CONCEPT 2_£AG5 5 PACKS 
S i i 

NON-MEHTHOL 
TOTAL . 

KALE 

FEMALE 

18-34 
35-60 

26 

24 
28 

20 
33 

16 

Cl4 
17 

10 
21 

17 

19 
If 

14 
20 

V 

NON-MENTHOL 
TOTAL 

HALE 
FEMALE 

18-34 
35-60 

24 15 18 

20 
28 

18 
29 

< B -
10 
20 

20 
16 

10 
26 

3 9 9 0 0 < ^ ^ ^ T T A U T Y ORDER IN 
:*ENNSrLVANTA TOBACCO LfTfGAnON 

PRODUCED IN ARCH V. AMERICAN 
TOBACCO CO.. NO. 96-5903-CN (ED. PA-) 

Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



PURCHASE THTITPPST 

DEFINITELY BUY 

CQHC1EI O A t t S 5 PACK 
* i i 

MERIT FREE 4MG 

FLAVOR LOW SMOKERS 
TOTAL 

MALE 
FEMALE 

18-34 
35-60 

33 

32 
33 

28 
35 

22 

18 
C2T" 

17 

29 

JL4 
3 0 

11 
MT> 

ULTRA LOW SMOKERS 
TOTAL 

MALE 
FEMALE 

18-34 
35-60 

31 

33 
28 

43 
29 

23 

33 
18 

29 
T 23 

29 

33 
27 

o 

8 
JNFIDENTIAL-SUB JECT TO 

CONFIDENTIALITY ORDER IN 
VNSYLVANTA TOBACCO LITIGATION 

3990019522 
PRODUCED IN ARCH V. AMERICAN 

TOBACCO CO., NO. 96-5903-CN (RD. PA.) 202308653 
3990019522 Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



OLDER MENTHOL FLAVOR LOW SMOKERS EXHIBITED 
STRONG POSITIVE INTEREST IN ART AFTER 
SMOKING FIVE PACKS 

HOWEYER,BY SEX, A DIFFERENCE WAS OBSERVED 
IN REACTIONS TO MERIT FREE VS. NEXT 

WOMEN SMOKERS WERE MORE POSITIVELY 
DISPOSED TO MERIT FREE 

MEN WERE MORE POSITIVE TO NEXT 

CONFIDENTIAL-SUBJECT TO 
CX^NFTDENTIALJTY ORDER IN 

ENNSYLVANIA TOBACCO LITIGATION 

PRODUCED IN ARCH V. AMERICAN 
3990019523 TOBACCO CO.. NO. 9^5903^N(E.D. PA.) j 

Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



PURCHASE IKTEREST 

DEFINITELY BUY 

MERIT FREE MENTHOL 

CjfflCiET 2 PACKS 5 PACKS 
i i i 

TOTAL 22 18 28 

MALE 
FEMALE 

25 
19 

19 
18 

22 
33 "> 

18-34 
35-60 

17 
26 

7 
28 

17 
39 

NEXT MENTHOL 

TOTAL 

MALE 
FEMALE 

18-34 
35-60 

26 

27 
26 

24 
28 

19 

15 

11 
26 

24 

30 

16 
31 o re 

CJ 

o 

8 

NFTDENTIAL-SUBJECT TO 
UOKFIDENTlALrTY ORDER IN 

ENNSYLVANIA TOBACCO LITIGATION 

3990019524 

PRODUCED IN ARCH V. AMERICAN 
TOBACCO CO., NO. 9W903-CN <E£>. P M 20230865: \ 
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o MENTHOL SMOKERS WERE MORE RECEPTIVE TO 
THE TASTE OF ART 

X>NFTDENTIAL-SUBJECT TO 
JNFTDENTIALITY ORDER IN 

ENNSYLVANM TOBACCO LITIGATION 

PRODUCED DM ARCH V. AMERICAN 
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OPINION OF TASTE 
(AFTER TWO PACKS) 

NON-MENTHOL 

MERIT FREE CONTKUL 
FLAVOR LOW SMOKERS 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 
FLAVOR LOW SMOKERS 

MERIT FREE 4ta 
FLAVOR LOW SMOKERS 
ULTRA LOW SMOKERS 

LIKE 
I&SH 
i 

66 

44 • 

41 

40 
44 

VERY 
MUCH 
i 

40 

19 

19 

22 
25 

mnmi 
MERIT FREE 8MG 

FLAVOR LOW SMOKERS 

Nbrr 8MG 
FLAVOR LOW SMOKERS 

o 

01 

-ONFIDENTIAL-SUBJECT TO 
jONFTDENnALITY ORDER IN 

ENNSYLVAN1A TOBACCO LITIGATION 

PRODUCED IN ARCH V. AMERICAN 
TOBACCO CO., NO. 96-590^-CN (EJ). Pfc) 

3990019526 

20230865 £ 

3990019526 Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



NONHHENTHOL SHOICERS LIKED BOTH THE TASTE 
AND THE LOU NICOTINE ASPECT OF ART 

THERE IS SOME INDICATION THAT LOW 
NICOTINE BECOMES MORE IMPORTANT TO 
FLAVOR LOW SHOICERS AS THEY SMOKE MORE 
PRODUCT 

ONFTDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

ENNSYLVAN1A TOBACCO LITIGATION 

3990019527 

PRODUCED IN ARCH V. AMERICAN 
TOBACCO CO., NO. 96-5903-CN (E.D. PA.) } 

Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180
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FOR MENTHOL SMOKERS, TASTE EMERGED AS THE ATTRIBUTE 
THEY LIKED BEST 

ft 
O 
ft 
CO o-
GO 

S 
CJ 

coNHDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

WSYLVANIA TOBACCO LITIGATION 
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LIKES ABOUT THE PRODUCT 
(MEHTHOL SMOKERS) 

SOMETHING LIKED 

TASTE (NET) 

KILD TASTING 
SMOOTH TASTING 

NICOTINE (NET) 

NICOTINE REE 
LOW LEVELS OF 
NICOTINE 

EASY DRAM 

MERIT FRE£ 
8 MG 

FLAVOR LOW 
SMOKERS 

2 PACK S PACK 
i i 

26 88 

62 6Z 

30 28 
DO 7 

3* 12 

10 15 

16 14 
(—^ • -

(T-T-
GOOD CIGARETTE FOR 
QUITTING/CUTTING DOWN 3 1 

LESS HARMFUL 3 5 

NEXT 
8 MGi 

FLAVOR LOW 
SMOKERS 

I PACK 5 PACK 
i i 

91 

fifi 

29 
10 

25 

11 

18 

6 

7 

6 

Z2 

fil 

25 
6 

42 

10 

24 

5 J 

2 

5 

ONFIDENTIAL-SUBJECT TO 
JNFIDENTIALITY ORDER IN 

ENNSYLVANIA TOBACCO LITIGATION 
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ABOUT TWO-THIRDS OF SMOKERS DISLIKED SOMETHING ABOUT 
ART, MAINLY THE TASTE 

THIS APPLIES TO BOTH NON-MENTHOL AND MENTHOL SMOKERS 

© 

o 
GO 

8 
o 

JONFIDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

ENNSYLVANIA TOBACCO LITIGATION 

T S O C T N O ^ H S ^ S M 20230865. 0 
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3990019531 Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180
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DISLIKES ABOUT THE PRODUCT 
(MENTHOL SMOKERS) 

SOMETHING DISLIKED 

TOO MILD TASTING 

No TASTE/FLAVOR 

MENTHOL IS 
TOO STRONG 

MENTHOL IS 
TOO MILD 

NOT SATISFYING 

WOULD SMOKE MORE 

HARD TO DRAW 

MERIT FREE 
8MG 

FLAVOR LOU 
SMOKERS 

2 PACK 
i 

61 

11 

3 

5 

6 

10 

8 

5 

5 PACK 
1 

fil 

14 

2 

6 

5 

7 

8 

I 

NEXT 
o HG 

FLAVOR LOU 
SMOKERS 

i 

2 PACK 5 PACK 
i 

U 

20 

6 

10 

8 

7 

5 

i 

Zfi 

27 

6 

11 

7 

11 

6 
re 
o 
re 
CJ 
Q 

ro 

CONFIDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

PENNSYLVANIA TOBACCO LITIGATION 

3990019533 PRODUCED IN ARCH V. AMERICAN 
TOBACCO CO., NO. 96-5903-CN (ED. PA.) 

20230865 2 
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ABOUT ONE-FOURTH OF THOSE VMO FINISHED SMOKING 
FIVE PACKS EXPRESSED AH INTEREST IN RECEIVING A 
FREE CARTON OF ART INSTEAD OF A FREE CARTON OF 
THEIR REGULAR BRAND. 

THIS PERCENTAGE IS LOWER THAN FOR THE 
CONTROL GROUP 

)NFTDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

ENNSYLVANIA TOBACCO LITIGATION 

PRODUCED IN ARCH V. AMERICAN 
3990019534 TOBACCO CO., NO. 96-5903-CN (ED. PA.) 

Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



INTERESTED IN RECEIVING A CARTON 

IQTAL 
i 

NON-MEtfTHOL 

MERIT FREE CONTROL 
FLAVOR LOW SMOKERS 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 24 

NEXT 8MG 
FLAVOR LOW SMOKERS 23 

MERIT FREE 4MG 
FLAVOR LOW SMOKERS 23 
ULTRA LOW SMOKERS 25 

mnmi 
MERIT FREE 8MG 
FLAVOR LOW SMOKERS 23 

NEXT 8MG 
FLAVOR LOW SMOKERS 24 

CONFIDENTriAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

PENNSYLVANIA TOBACCO LmGATlON 

PRODUCED IN ARCH V. AMERICAN 
3990019535 TOBACCO CO.. NO. 9^5903-CN <EJ>. P M 
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THOSE WHO SELECTED A CARTON OF ART HAD BEEN MORE 
INTERESTED IN THE PROPOSITION EVEN AT THE CONCEPT 
PHASE 

o 

3 
01 

CONFTDENTIAL-SUBJECT TO 
"X>NFIDENnALITY ORDER IN 

PL iYLVANIA TOBACCO LITIGATTON 

PRODUCED IN ARCH V. AMERICAN 
TOBACCO.. NO. 9fi.MW^NtEaPAj 20230865 £ 

3990019536 
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PURCHASE INTEREST BASED ON CONCEPT 

DEFINITELY BUY 
TOTAL TOOK A CARTON 

NON-HENTHOL 

MERIT FREE CONTROL 
FLAVOR LOW SMOKERS 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 

FLAVOR LOW SMOKERS 

MERIT FREE 4ta 
FLAVOR LOW SMOKERS 
ULTRA LOW SMOKERS 

MENTHOL 

MfeRiT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 
FLAVOR LOW SMOKERS 

20 

23 

24 

24 
28 

17 

22 

26 

37 

30 

44 
42 

23 

33 

o w 
© 

:ONHDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

PENNSYLVANIA TOBACCO LITIGATION 

3990019537 ^SSSSS^SSl^^^ 

tt 

20230865 6 

3990019537 
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ADDITIONALLY, THEIR INTEREST IN ART INCREASED AS 
THEY SMOKED MORE CIGARETTES 

CAUTIONS THE APPARENT HEIGHTENED INTEREST AMONG 
FLAVOR LOU SMOKERS GIVEN THE 4MG PROOUCT 
IS NQI STATISTICALLY SIGNIFICANT 

X)NFIDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

SNNSYLVANIA TOBACCO LITIGATION 
PRODUCED IN ARCH V AMERICAN 

T<5l!SoS.N0.9fr59030l(E.D.PM 20230865 Vi 

3990019538 

3990019538 Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



PURCHASE INTEREST 
(AMONG THOSE WHO TOOK A CARTON) 

DEFINITELY BUY 

NOH-MENTHOL 

MERIT FREE CONTROL 
FLAVOR LOW SMOKERS 

MERIT FREE 3MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 
- FLAVOR LOW SMOKERS 

MERIT FREE 4MG 
FLAVOR LOW SMOKERS* 
ULTRA LOW SMOKERS* 

CONCEPT 
1 

26 

37 

30 

[ 42/ 

2 PACKS 
i 

37 

30 

31 

fc 

5 PACKS 
i 

41 

43 

44 

55 / 

MENTHOL 

MERIT FREE 8MG 
FLAVOR LOW SMOKERS 

NEXT 8MG 
FLAVOR LOW SMOKERS 

23 

33 

30 

38 

47 

51 

•CAUTION: SMALL SAMPLE SIZE 

. JNFTDENTIAL-SUBJECT TO 
CONFTDEWTIALITY ORDER IN 

JNNSYLVANIA TOBACCO LITIGATION 

3990019539 
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IMPORTANTLY, THEY LIKED THE TASTE OF ART! 

ADDITIONALLY, THEY ALSO LIKED ITS REDUCED NICOTINE 

o 

o 

"ONFIDENTIAL-SUBJECT TO I 
CONFIDENTIALITY ORDER IN 

PENNSYLVANIA TOBACCO LIT/GATION 
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LIKES ABOUT THF PROniiq 
(MENTHOL SMOKERS WHO RECEIVED A CARTON) 

SOMETHING LIKED 

TASTE (NET) 

MILD TASTING 
SMOOTH TASTING 

NICOTINE (NET) 

NICOTINE FREE 
LOU LEVELS OF 
NICOTINE 

EASY DRAW 

MERIT FREE 
8 HGi 

t-LAVOR LOW 
SMOKERS 

2_£A£K 
i 

28 

83 

50 
10 

43 

10 

25 

13 
\ 

GOOD CIGARETTE FOR 
QUITTING/CUTTING DOWN 5 

LESS HARMFUL 

5 PACK 
1 

S3 

45 
10 

53 

15 

20 

15 

NEXT 
8 MG 

FLAVOR LOW 
SMOKERS 

2 PACK 5 PACK 
i i 

100 

8Z 

44! 
15 

8 

3 

22 

82 

31 
13 

3 

3 
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I N SUWARY, 

RESPONDENTS WHO OPTED FOR A CARTON OF ART OVER 
THEIR REGULAR BRAND WERE MORE INTERESTED IN THE 
PRODUCT AT EVERY PHASE OF THE RESEARCH. 

CONFIDENTIAL-SUBJECT TO 
CONFIDENTIALITY ORDER IN 

PENNSYLVANIA TOBACCO LITIGATION 
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T 0 B A C C 0 C O - N O 96-5903-CN (ED. PA ) 3990019543 ' 

Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



i 
i 

</* 

CL 

$ 

cv| 

5 
o 

UJ ac 

© 
SO 
CM 

3 
en 

a* 
CM CM 

as 3' WO 
CM 

CM 
O 
CM m 

CM 

5 

CM 

CO 

CM 

in m 
wo in 

o> as 
CM CM 

«**• ro fo- in 
CM i H 

U? (A 

3: CMi 

^ CO 
CM CM 

£ 

J 
S3 
P s 
© 91 ui 3 
UI -Jl 
ac 
u. a: o H > 
3 3 
M I L 

g 
UI 

ui 5 
ui 2 
a Uk at 

o H > 

S3 
UI Lu 

V) 

ui 

cS o 

ui 

UI o 
UI -I 
ae 

S3 
u u. 

Vi a 
UJ 

2 

CONFIDENTIAL-SUBJECT TO 
CONFIDENTlALrrY ORDER IN 

ENNSYLVANIA TOBACCO LITIGATION 

3990019544 

PRODUCED IN ARCH V. AMERICAN 
TOBACCO CO., NO. 96-5903-CN (E.D. PA.) 

Source: https://www.industrydocuments.ucsf.edu/docs/hzjp0180



FINALLY, 

o THERE IS A SEGMENT OF SMOKERS WHO ARE 
DEFINITELY POSITIVE TO ART, THEY: 

SELECTED A CARTON OF ART OVER THEIR REGULAR 
BRAND, AND 

WOULD SMOKE ART AS A REPLACEMENT FOR THEIR 
REGULAR BRAND 

o THEY WERE THE MOST POSITIVE TOWARD THE ART 
PROPOSITION AT THE CONCEPT STAGE 

o THEY REPRESENT 8% OF OUR SAMPLE* 

THAT TRANSLATES TO 41 OF TOTAL SMOKERS 
IF YOU ASSUME HQ INTEREST AMONG FULL 
FLAVOR SMOKERS (NOT INCLUDED AS PART 
OF THIS TEST) 

^EXCLUDING CONTROL 
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DEMOGRAPHICALLY, 

THESE SMOKERS TEMD TO SKEW OLDER AND LESS EDUCATED 

AND THEIR BRANDS SKEW MENTHOL AND ULTRA LOW TAR. 
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FELAT THEY LIKED ABOUT ART WAS THE TASTE, ABOUT 
THREE-FOURTHS OF THEM CITB) TASTE 

HALF ALSO MEMTIONED THAT THEY LIKED THE LOW 
NICOTINE 
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/ 

HOST DISLIKED NOTHING, THE ONLY CRITICISM! WAS THE 
CIGARETTE'S LENGTH. 

THIS IS NOT SURPRISING SINCE 60% OF THESE PEOPLE 
NORMALLY SMOKE A lOOw CIGARETTE. 
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AS A POINT OP CONTRAST, SMOKERS WHO REJECTED ART 
MAINLY CRITICIZED ITS TASTE 
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DISLIKES AMONG THOSE 
WD REFUSED TO COHTTHIIF SMWfTNG 

REFUSED 
TO SHOKE 
2 PACKS 

REFUSED 
TO SMOKE 

MORE THAN 
2 PACKS 

TOO MILD TASTING 

MO TASTE/FtAVOR 

NOT SATISFYING 

DOESN'T FEEL LIKE 
YOU'RE SMOKING 

WOULD SMOKE MORE 

HARD TO INHALE 

47 

31 
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7 
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