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REPORT OF COMPEREMCE
ol
DATE » rebrusry 23, 1917
ZLACE: Louisviile, Xy,
IRESENTI A.R, Hagls and C.5. Mulje
COPIES 1 lllnr-.'uncarty. frxoughton, Cummine, Dewitt,

Dy, Hughes, Hagle, Pepples, Pittman, Stewart,
Johnston, Madsen, Middleten, Broach, Broecker,
MeCafferty, NcKecwn, Reid and Schermerhorn

Marketing Research was suthorized to comduct a pilot test of an
saperimental test design to évaluate new or repositicned Lrands
in = guantitative study prior to test matheting.

The test is 2 form of extsaded use testing, A panel of smokers
nr:eg!.vun a wask's supply of the test brand with an advertieing
brochure, wWeskly regontacts ars made for the next four wesks.
At sach recontact the smoker has the optiom of receiv spother
carton of cigarsttes — all of the test brand, all of his usual
brand, or any combination of the two. At ths final contact a
detailed interview is cucained,

The purpose of the pilot test is to detarmine if the test dis-
crisimtes betwean Erands, Twe brands will be tegpted ~- Merit
and "old® FACT. If diecrinination is obtained, sevexal addi-
‘ ticnal tests will be conductsd ¢o provide a rangs of results
lgain::d which foture tests of new or repositicned brands can b
maagurad,

The saliple for this test will he 400 spokers of B4mm non-wenthol
cigarsttes, divided egually by sex. The mchedule is not firmed
up, but it is apticipated that product will be shipped to the
field by sarly April and top-line results woulkd ba available by
sarly June. N

The Market Facts proposal for this stuly waa authorized at »
cost of £11,000 + 10X,
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