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Marketing MeeearcA wa autboriaed to tanduct a pilot "at of an
a.p.rianntAl "at deoign t0 evaluate new or repuitloned brande
lo a quantitative study prior to "at .arketing .

TN "at L A for, of Ortwnded uee te.ting . A penel of amAero
sr0 yivan a week•a rupply of the t.Ot brand with an adaertieing
brochura . Mt.kly s...ontwta an m.Ca for the nozt fous w.ek. .
At eeOk recontact the Omker ba. !ke optian of recNiving anotlur
castOn of cigasatna - all of the test brand, all of bL u .ual
bra.d, or any coobination of the two . At tke fieol conteet a
detailed interviwr 1s outeined .

TM purpOae of the ~Slet "at 1S to dotarmin. 1[ tAe test dfa-
cri0ln.tes between branda . 1W brando wlll be teoted -- )Yrit
And "Old" lACT. It diBeriMinatlon 10 obtained, NvOYal addl-
tional teet. wlll be oonducted tc provide a ran9e of reeulG
gainet which future teete of nw, or repositioned brands can be

a00eured .

Tka OaylO for this test will be /W0 emokero o! Bbu nav-anNUl
clgarott.., divided eVually by .ea. yN schedule is not firmed
up, but it 3 . anticipated that product will

be
eAipped to tM

field by early April and top-llne results would be avellable by
aarly June. '

tfu Market yacta propcul for this atcly waa autborirad at a
cnet of p11,00g -- lU% .

TIC6 IF SNt PILM RNCC IS LESU CLEAR
M` TXIS Nry[ICL, I'1 IS WC TU TxL'
l.ISf4 OP TNGi OIN:OMPNt EEIN6 FILMLD .
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