
R: J. REYNOLDS TOBACCO COMPANY
RETAIL PARTNERS MARKETIN(i PLAN CONTRACT

SELF-SERVICE PACK OUTLET-LEVEL 112

R. J. Reynolds Tobacco Company (RJR) Is pleased to announce the following Retail Partners Marketing Plan for retaA accounts that
meet the following criteria:

Cigarettes represent less than 80% of AII Commodity Volume (ACV) for inside sales .
51% or more total industry volume sold by the pack In retail outlets where purchases are Intended to be quick and convenient
evidenced by such factors as limited SKU selec6on, few registers for product purchases and convenient parking .
Minimum of 17 cartons of RJR brands sold perweek and 100 cartons perweek (CPW) industry volume .
Distribution of RJR brands In all price tiers as required .

Retailers not meeting the above requirements should discuss other available merchandising a@ematives with an RJR Representative .
MERCHANDISINOI PRESENCE PROGRAM ELEMENTS

Level 1 Requirements
- One self-service RJR Full Price Priority Brand and one RJR Savings Priority 9rend display (saR-senice or non-satf•servfce as .

designated by RJR) will be maintained In primary line of sight Displays will occupy the #1 or#2 positions as defined by RJR .
- Rdallerwlll maintain a minimum of 40 total displayed RJR pack facings .
Leval2 Requirements
- Level 1 requirements, plus :
- One additlonal self-service RJR Full Price display will be maintained In primary line of sight Display will occupy a position

acceptable to RJR .
ADDRIONAL MERCHANDISINOI PRESENCE REfiU1REMENTS -(Applicabkto Levels t and 2)
- Retailerwill accept and axecute RJR promotions with sales to consumers only Including, but not limited to : pre-book/order book

additional product for delivery prior to scheduled promotion ; assemble and place RJR promoltonal displays/adver8sing In
location(s) highly visible to retail consumers .

- Retagger does not accept competitive program featuring carton side panels, such as carton waterfall which provides advantaged
presence to competitor.

- Retagerwlll permit RJR to affix permanent RJR advertising to display and merohandiser space utilized by RJR underthis
Agreement Retailer will not permit additional advertising of any kind, including advertising for RetaOer's own products, to be
afPorod to or Interfere with RJR displays . RJR share of available signage will be equal to RJR store SOM or RJR Local Trading
Area SOM or 25%, whichever Is highest

- RJR displays and advertising may not be impaired or obstructed from view of consumers by competitive displays or by any other
means,

- RJR merchandisers, displays end free standing signagewili be lit as designeted by RJR .
- RJR will have the ability to effectively communicate all promotional activity to consumers .
- RJR's ability to advertise price will be no less than parfty with other participating tobacco companies .
- RJR reserves the right for final approval of display and advertising types, sizes and locations. Refailerwlg maintain display and

advertising space according to RJR authorized plan-o-gram with no additional competitive pemument ftodurea and displays
allowed beyond those IUusbated in plan-o-gram. Changes In authorized location of displays and advertising, or eifecdveness of
location, will not be made without RJR approval .

- Retailer will provida RJR accurate volume infonnatWn and will aulhorize supplier(s) to provide volume date to RJR Including
speolBc brand Information and promotion activity .

- Retailerwill : (1) provide space required for RJR distribution needs ; (2) maintaln adequate Inventory of RJR brands, to include new
Rems for a minimum of 8 months, as requested by RJR ; and (3) permit RJR to make reasonable audits of performance and to
Inspect and rotate RJR products .

- Retaflerwill not restrict RJR's ability to display, promote or distribute RJR brands and compete equally with other tobacco
companies in all areas at retaiL

- If legislation or government regulation restricts pointof-sale advertising, RJR will be given the % or number of advertising pieces
permitted by lew.

- Retailer will not sell or dlstribute roduct not Intended for domestic saie .
- Other COMPETITIVE PRESPSURES DICTATE PAYiNd AN ENHANCEMENT .

Retailer agrees to perform the requirements set forth above . Failure to satisfy requirements will result In forfeiture of monthly
payment(s) until compliance is achieved or may resuR in terminafion of thlsAgraement
MERCHANDISINO! PRESENCE PAYM ENi
RJR Volume will be determined by the average weekly sales of all RJR brands during the most recent 3-month period . RJR will pay
qualifying reteller S 170 .00 per month for performance of all requirements described in this Agreement
R. J . Reynolds Tobacco Company will make payments by check as soon as practicable after the end of each calendar quarter .
Payments will be made for stores rendering full performance during a quarter, and on a pro rata basis for stores rendering
performance for less than one full quarter, but more than one calendar month. Retailer will not deduct amounts due under contract
from Invoicea due RJR .
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R. J. REYNOLDS TOBACCO COMPANY
RETAIL PARTNERS MARKETING PLAN CONTRACT

SELF-SERVICE PACK OUTLET - LEVEL 1/2

R.qusst For Taxpayer Identification Number and CaNHlrJlfm
R . J. ReynoNls Tobacco Company must withhold tax at tM rate of 31% from payee In aonformlly with Internal Revenue Servla backup withholding
requirements, If the payee faAs to provfde R . J . Reynolds Tobacco Company with sufficient oerreot Information to bsue a Form 1088 to such pryee for
any calendar year. With IndhAdual proprietorship, this Information Is the puwn's hidMdusl name and either lddhersoclai security number (S .S . No .)
or the employer identification number (EIN) for the praprletonhip .. In addition to the payee's Individual name, tM payee may also provide the business
name forthe .ole proprietorship, provided the IndlvWual name Is Nsted before the businees name . (Sole propdsiore may not furnish only the business
name.) With resped to oorporatlons. partnerships, eatalea, trusts, and slnNkr andtles, the necessary infomatlon Is the enWys name and empWyer
Mentlllcalbn number (EIN) as It appaers on IRS Form 675 (Asspnient of Employer Idantlflatlon Number) .

TypeofOrpsnimtbn : ® Carporatlon EI SolsProprletor El PMnwship, 6tefa, Trust, etc.

0 ® . .IathlsaeorporatlonexumptfrombackupwRhholdnp4 Yes . No

Plsase use the appropriate line to fill In the name and Taxpayer ldsndlkatlon Number: .

Corporation Nam MOBIL OIL CORPORATION EIN `1 i i- i I r I I I I I
or
Sele PropdetOrs Name S.S. No. I I 1 I' 1 I 1- t I I t

SoleProprtstafeSuelnsasName EM I I I-1 I i I I 1~ I . 1
or
PerhwaN Efdle TMt 40 EIN 1 1 1' I I i I I I 1 Ip, , , .

Addresa (Nunber, Sbeet and Apt or Sulte No.) 3225 GALLOWS ROAD

Address (City, State and Zip Code) FAIRFAX, VA 22037
Cantffcstlote .
Under pamqMa of pehury, I oeftlfy that :
1 . The number shoam abaw Is my aanct faxpqer Wentlfioadon number (or I am wa@Np for a numberto be bued to ms) and
2 I am not suhject to baelmp wkhlwWMp becsuss : (a) I am exempt from badap withfoMin7, a(b) I have nat been notified bytM Internal Revenue

SoMea 0at I em subJadto badmp withholding ass rewR of a faAuie to report aA Interest or divldarMe, or (c)fMlRS has notified me that 1 am no
Impar subJeo! to baopip sAtlhholdlnp .

Cutllk.tloatrutrudlonr. You must oroes out Ibm 2 above If you have been notified by the IRS that you areounantfy subJect to backup withholding
becaute of under repoatYp Irderat on yourtnc rstum . . .

Store Name(Pleeee Pdnt) ON THE RUN FRANCHISE

:SWW ,,,dmes 3225 GALLOWS ROAD
Cay/Stafe FAIRFAX, VA 22037

Caa Cre,nkemon
Cu.ront ~

RJR Vo4s» . .

32
TSL2B

NO.
Smws

I

RJR Aaeount No. 751560

RJR Tertlpy No. 294462

Zip Code 22037

Brend m q ain) 1449-00-00

IAaqhiy Patawrt

140.00
MC 30.00

117

07H8/1998
Date Contract Slpnsd TAIe

07/01/1998 R. J. REYNOLDS TOBACCO OMPANY

[11
J
~
N

Contract Etfectlw Deh ey

FUNCTION

R)NCTtON:

AaADD
E•END
D • DELETE
C • CHANOE

ql
gl
8

CONTRACTTYPE

ninio

TottlOuu"
Do9er Ammert

s
s
s

TOTAL vi

RATE

0
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R. J. REYNOLDS TOBACCO COMPANY
RETAIL PARTNERS MARKETING PLAN CONTRACT
NON-SELF-SERVICE PACK OIJTLET-LEVEL 1/2

R. J . Reynolds Tobacco Company (RJR) Is pleased to announce the following Retail Partners Marketing Plan for retail accounts that
meet the following critena :

- Cigarettes represent less than 80% of AII Commodity Volume (ACV) for inside sales .
- 61% or more total Industry volume sold by the pack in retail outlets whera purchases are intended to be quick and convenient

evidenced by such factors as limited SKU seleotion, few registers for product purchases and convenient parldng .
- Minimum of 17 cartons of RJR brands sold per week and 100 cartons per week (CPW) Industryvolume .
- Distribution of RJR brands In all price tlers as required .
- Cigarettes merchandised with product access available to Retailer personnel only .

Retailers not meeting the above requirements should discuss other available merchandising altematives with an RJR Representative .
MERCHANDISING / PRESENCE PROGRAM ELEMENTS

Level 1 Reaulremeats
- One non-self-service RJR Full Price Priority Brand and one non-self-service RJR Savings Priority Brand display will be

maintained In primary line of sight . Displays will occupytheih or#2 positions as defined by RJR . RJR non-self-service Full
Price Priority Brand display will be maintained on selling counter If any competitive display(s) are on selling counter .

- Retallerwill maintain a minimum of 40 total displayed RJR pachfacings .
Un* 2 Reaulnoments
- Level 1 requirements, plus :
- One additional non-aeH-seMce RJR Full Price display will be maintained In primary line of sight Display will occupy a position

acceptable to RJR.
ADDITIONAL MERCHANDISING / PRESENCE REQUIREMENTS -(Applicable to l.evel I and 2)

- Relailerwill accept and execute RJR promotions with sales to consumers only including, but not limited to : pre-booWorder
book additional product for delivery pdorto scheduled promotion ; assemble and place RJR promotional dispiaysladvertlsing in
location(s) highly visibleto retail consumers .

- Retailer does not accept competitive program featuring carton side panels, such as carton waterfall which provides
advantaged presenceto competitor .

- Retallerwill permit RJR to afPoc permanent RJR advertising to display and merchandiser space utilized by RJR underthis
Agreement Retailer wIN not permit additional advertising of any kind, including advertising for RetaOer's own products, to be
afPored to or Interfere vMh RJR dlsplays . RJR share of available signege will be equal to RJR Store SOM or RJR Local Trading
Area SOM or 25%, whlohever Is higheaL

~ - RJR displays and advertising may not be impaired or obstructed from view of consumers by competitive displays or by any
other means.

- RJR merchandisers, displays and free standing signage will be Ut as designated by RJR.
- RJR will have the sbiUty to effectively communicate all promotional activfty to consumers .
- RJR's ability to advertise prfae will be no less then parity with other participating tobacco companies .
- RJR reserves the right for final approval of display and advertising types, s6.es and locations. Retailer wN mah>m(n display

and advertising space according to RJR authorized plan-o-gnun with no additional competitive permanent fidures and displays
allowed beyond those Illustrated In plan-o-gram . Changes in authorized location of displays and advertising, or effectiveness
of location, will not be made without RJR approval . .

- Retailer will provide RJR accurate volume informatfon and will authorize supplier(s) to provide volume data to RJR Including
specific brand InfomTaqon and promotion acdvtty .

- Retailer will: (1) provide space required for RJR distribution needs ; (2) .maintain adequate inventory of RJR brands, to Include
new items for a minimum of 8 months, as requested by RJR ; and (3) permit RJR to make reasonable audits of performance
and to Inspeat and rotate RJR producls .

- Retailerwlll not restrict RJR's abilityto display, promote ordistribute RJR brands and compete equaly with othertobacco , N
companies in all areas at retail. ~

- If legislation or government regulation restrict poiM-of-sale advertising, RJR will be given the % or number of advertising m
piecxs permitted by law. ~

- Retailer will not sell or distributey rodud not Intended for domestic sale
. - Other COMPETITIVE PRESSURES DICTATE PAYING AN ENHANCEMENT. ~

~
w

Retailer agrees to perform the requirements set forth above. Failure to satisfy requirements will result in forfeiture of tnonthly
payment(s) until compliance is achieved or may result In termination ofthis Agreement
Either party can terminate this Agreement upon thirty (30) days notice to the other party . In the event Retailer fails to comply with the
requirements of this Agreement RJR may terminate this AgreemeM Immediately upon notification to the Retailer .

MERCHANDISING I PRESENCE PAYMENT
RJR volume will be determined by the average weekly sales of aU RJR brands during the most recent 3-month period . RJR will pay
qualifying retailer S per month for performance of aA requirements described In thlsAgreement

R. J. Reynolds Tobacco Company will make payments by cheok as soon as practicable after the end of each calendar quarter .
Payments will be made for stores rendering full performance during a quarter, and on a pro rats basis for stores rendering
performance for less than one full quarter, but more than one calendar month . Relailerwiil not deduct amounts due under contract
from invoices due RJR.
arar ram sem-wra a.mnaW
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R. J. REYNOLDS TOBACCO COMPANY
RETAIL PARTNERS MARKETING PLAN CONTRACT
NONSELF-SERVK:E PACK OUTLET-LEVEL 112

Request For Taxpayer ldentllkaNon Number and CeAMcdion
R. J. Reynolds Tobaoa Company must withhold tax at the rate of 31 % from payee In conformity with Intenal Revenue Service backup withholding
requirements, If the peyae Nils to provida R. J . Reynolds Tobaxo Company whh sufficient correct Information to baw a Form 11189to such payee for
any calendar year . With IndiWdual proprietorship, this Information Is the person"a IndMdual name and allhar hhNhar social seauity number (S .S . No .)
or the empbyer ldentfflatlon number (EIN) for the pmprlelorshlp . In addition to ths payee's Indivldual name, the payee may also proHdethe bushbas
name for the sole proprktomNp, provided the Individual name Is gatsd before tM bushhss name. (Sole proprietors may not fumish only the business
nams.) With respect to corporetlmn, parfnarshipe, eatelas, truats, and similar antitlas, the neaessary Informetlon Is the entqys name and employer
MMRlc .tlon number (EIN) as k appears on IRS Form 575 (Assigmnsnt of Employer Wentificatlon Numbw) .

TypaofOrganWtlon: ® Corporatbn F, SoleProprletor El Partrbrsho, Estate, Tnat, do .

hthbaoorporafbnaxemptfranbsekupwhhholding? 0 Ya® No

Please use the appropriate Ilne to fill In the name and Te"yer ldantlgcation Numbsr.

. Co,por,tion Namo MOBIL OIL CORPORATION EIN I I 1-1 1 r 1 I 111
or
SOlePropdetoYsNeme S.S. Na. 1. 1 I 1,11 1' I 1111

Sol! Propdetols BIn6Mfs Name EIN I 1 1- 1 1 1 1 11 1 1
or
ParblasNp, Eshts, Tnst, elo. EIN I. I I' I I 1 I I I 1 . I

Admms (Number, Strset and Aq, or guae No.) 3225 GALLOWS ROAD

Addrea (Clty, StataandZipCods) FAIRFAX, VA 22037
cernerJilmc
Under penaltlasof pequry, I ceMtythat:
1 . The number ahown above Is my oon- ta>Ipayer ldentHloagon number (or 1 am walgng for a numbertobe Issued to me) and
2 1 em not .ub)ect to backup edBdwlding baeausa : (a) I am unmpt from backup withholdhp, or (b) I have riot been notified bythe Internal Revenue

Ssrvbs that I am subJeotto b.cWrpwlBrhWding as a lasu@ of a failuro to report all IMarast or dMMends, or (C) the IRS has nafRlsd me tlatJ sm no

CaAl~fleatlon~thuWo~n~Y ou mustngsrossoutItem2abareHyouhavebeennotlfledbytheIRStlutyouareaarantyaubjecttobaelarywlthholding
1 because of under reporting IMerot on your tax rehen .

J SloneName(PysseP,int) ON THE RUN FRANCHISE RJR AoouW No, 751560

ghet Addreaa 3225 GALLOWS ROAD RJR TanMay No . 294482

CRy/St&a FAIRFAX, VA 22037 Zip Code 22037

ae1 Clamincemon Bmd (H Chdn) 1449-00-00

C.arak No. TotY Gu.Arly
P t DoA.r MnuntRJR Yoh.ns TyIM 8tores ---7 ~

32
TNL2B

MC 85.00 s, F
MC 30.00 $- r

07/18/1998
Dau Contract Signed

RetdleY.Signalura

105.00 1-

TOTAL NW 11

~ 01

TMa

w
J
V1

07/01 /1998 R. J. REYNOLDS TOBACCO COMPANY
Contract EKaaen DeOs gy

. EFFECTIYE------
PUNC71oN

PUNCTION:

A•ADD
E • END
D • DEIETE
C ∎ CHANGE A
RJRrra,mseoa-wMC armlaae

CoNTRACTTYPE RATE MIdYR

! Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



R. J. REYNOLDS TOBACCO COMPANY
RETAIL PARTNERS RESOURCE PLAN
- FULL PARTNERSHIP PLAN LEVEL -

R. J . Reynolds Tobacco Company (RJR") Is pleased to announce the following Retail Partners Resource Plans ("PRP") available to
you as a participant In one of our below listed Retail Partners Marketing Plan Contracts :

PACK CARTON CTS

® Level 2 ELevel2 0 DriveThnr Q CTS Enhanced

~ Level 2 Maximized Presence 0 CTS
The "PRP" Is offered In reponse to historically high competitive discounting activity, RJR's need to protect itsaH against certain aspects
of this activity, and RJR's deaire to brina velue toand assist Ite Retail Partners .
L Full Partnersbip Plan Banatks

1. FJght (B) weeks per quarter of planned pricing promotion on bQpstqpand QAM21 products (excluding Camel Reaular and $gs(
NIM21) at a $2.00 per carton minimum value . RJR will provide a ninth week of planned pricing promotion at a $200 minimum
per carton vahre if the Retailer agrees to provide one vreek of equivalent discount value on the same brands g provides
services deemed by RJR to be of equal value to a weeks additional discounting .

2 OrFgoing defensive discounting on Doral at a 5200 per carfon value or higher, when required for competitive reasons as
determined by RJR .

3. Full availabllily of anywortplen promotions designated forthe outlet type (padc, carton, CTS) In quantities determined by RJR :
4. Referrals through RJR Consumer Hotline for consumem In your marketplace who call in requesting help finding a particular

RJR brand or slyle.

g. Full Partneahip Bonus Level
For Reteller(s) who qualified for the Full Partnership Plan who also agree to allocate to RJR a percentage of theirtotel visible cigarette
mert:handising and advertising space that is signi8cerrtly greaterthan RJR's share of market (as defined by RJR on Attachment
"MPBL") RJR will offer the following Bonus Level Benefits:

1. One (1) additional week of planned discounting on yyJggtgnand Qamei producb (excluding Camel Reauiarand Red Kernel
styles) illp,QwaNer of Retailer match requirement, for a total of ten weeks discounting per quarter funded by RJR .

2 Increase in minimum discount value from $2 .00 to $2.50 for five of the ten week program period .

8L . Retailer Requinments and Conditions
1. Particlpate In and fully comply with the terms of your selected RJR Marketing Plan Contract
2 Maintain full 8ne RJR Brand Distribution as deflned by Attachment "FLBD" In sufficient quendtiesto support sales on an

ongoing basis .
3. Sell promoted produd oniyto consumers . Sales ortransfers of promoted product to other retail, wholesale or commercial

location Nn71 result in foAefture of promotional peyments :
4. Properly and continuously maintain RJR POS communication components, Including designed pricing POS during promotional

activity period for duration of promotion period.
5. Allow RJR the ability to promptly respond to all competitive activity Induding placement of POS comparable In siu and

location to any allowed RJR's competltors . .
S . Properly execute all programs requested by RJR at store level with retailer personnel .
7. Accepts AU proposed worlqian promotions as defined by RJRT.

Payments made to Retailers for the price reduction on Wingtq,p Camel and ppaj styhis will be limited to no more than 110% of RJR's
average weekly volume on the specified brand atyles based on the 13 week period proceeding the adual discounting program as
defermined by RJR . In addition, the final two weeks of the discounting program will be Amiterd to 1209fe of Retallees average week's
RJR volume on specified Winston, Camel end Doret brand styles from the start of the program . RJR reserves the dghtto make final
decisions on payment due and shag have the right to audit any RJR volume data supplied to RJR for paymentjusttflca8on.

Retailer agrees to perform all the requirements set forth In this Agreement Failure to comply with all the requirements of this
Agreement, Including the rightto audit, will result in forfeilure of promotion payments and may result In termination ofthis Agreement
Either party can terminate this Agreement upon thirty (30) days notice to the other party. In the event 50iler fafls to comply with the
requirements of this Agreement, RJR may terminate theAgreement Immediately withoyj notice to tfjarlateiler .

07/18/1998
Date Agreement Signed

07/01/1998
Agreement Eftectlw Date

Retailers Signatu

T'dle

R. J. REYNOLDS TO C O COMPANY

By

PIa2Aoreed to: Full Level ~11Qts~_ (Check The Appropriate Level)
Bonus Level

w[rr~Msem .wu.ensnaa

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



On The Run .

1773/1900 Store Set-

Magazfne-4 Feet 36 Inches Candy-4 Feet

2 Foot secaon MaY Mot exlst

l16peRG~~ta o~ A,1CtW'll SCore D6SIpn

Total'SIS 84 Facinos' , `
PM 57%
RJR 31%
B&W 12%

'Pp,"p F.a\g Authorized Signature ~ "

96LS 9L9i5

Date •~L i-

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



Mobil "On The Run" Custom Low Profiie Carton Pack Modules
36 Inches Wide / 42 inches High

BASIC

Topper DIsp 14 Wlde t28 FF1 -

13 S/L FACING PM

13 S/L FAdNG PM

32 CART FP

Q

TOTAL NON SELF SERVICE FACINGS 238
TOTAL NON SELF SERVICE PACKS 108

TOPPERS 58 FACINGS
SPRINGLOAD SHEL1(ES 52 FACINGS

CARTONS ARE NOT PLAN-O-0RAMMED
RJR, BAT, LORILLARD MIXED IN WITH PM

/

Authorized Signature

Date

32 CART FR

L6L5 9LSTS

GPC/LOR

14 FF DORAL 8 FF GPC/6 FF LOR

6 S/L FF PM 7 S/L FF DORAL

13 S/L FAdNG PM

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



On The Run

3000 Store Set

ir
Magazfne -4 Feet

Totaf S/S 96 Faoletis~
PM 50%
RJR 27%
B&W 10%
LOR 13%

36 I{lches Candy-4 Feet

"PaCP Authorized signatur

86LS 9L8T5

t--f

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



~
Mobil "On The Run" Custom Low Profile Carton Pack Modules

36 inches Wide / 42 Inches High

I DORAL

Topper Disp 14 Wlde (28 FF)

Doral 13 5/L Facing
13 S/L Facing PM

32 cnRT
F~
FF

1.0001
32rARTFF

13 5/L Facing PM

13 S/L Facing PM

32 CART FF

®
32 CART FF

TOTAL NON SELF SERVICE FACINGS 354
TOTAL NON SELF SERVICE PACKS 162

TOPPERS 84 FACINGS
SPRINGLOAD SHELVES 78 FACINGS

CARTONS ARE NOT PLAN-O-GRAMMED

RJR, BAT, LORILLARD MIXED IN WITH PM

Authorized Stgnature

Date 66LS 9L8iS

BASIC

"' Topper Dtsp 14 Wlde (28 FFl

I GPC / LOR

'Topper DISP 14 Wlde (28 FPl

13 S/L Fadng PM

13 S/L Facing PM

0
~ CART FF

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



BRDIIXX.XLS:418B8(A1SM '

R, J: REYNOL[3$f3RJW{~HI&:BUTIOA[ AGtiEE:•iAETVT
nt BOSTON REGION 1100,'-ON THE RUN FRANCHISE SIS! C .I .D:

TradeSeOment Ox PACKlCTS ACCOUNTVOLUME

IAyreemant Etfective Dafe: 7/1/98

NS

FF 85 BX
FF 100
LT 85
LT 85 BX
LT 100
LT100BX
UL 85
UL 85 BX
UL 100
UL 100 BX

WfNSTON
LI LT 100 BX

FE9l~
F'F 8S1~c

SELLT85
3 7-86 ~X
LT 100

)
'CeXIIhCC3ai

BEES LT 85 BX
HSBLFF85BX
HSBLLT85BX
ICBXFF85BX
ICBXLT85BX
UMBFF85BX
UMBLT85BX
PLNT FF 85 BX
LNTLT85BX
PLNTFFM85BX
PLNTLTM85BX
PLTXFF85BX
PLTX LT 85 BX
SDNAFF85BX
SDNA LT 85 BX

r i AGf~C
FF85
FF85BX
LT 85
LT 85 BX

T

C41RPMWMMEF]TS =
CAMEL SALEM D
N 8 WE-
FF85 FFM100 FF100
FF 85 BX LT M 85 LT85
LT 85 - LT M 100 LT 100
LT 85 BX SLIM LT 100 BX FF M 100
FFM85BX ULMEN100 LTM100
LT M 85 BX UL 100
KAMLT85BX - FF85BX
KAMFF85BX FF100BX

LT85BX
LT 100 BX

AdDF17tlNA1 WERRA~i 1~ iGtWW~teAt[ Thpt
CAMEL

85'
N~t£)E LT 85 BX
~L"1• 700
UL85
UL85BX
UL 100 BX
SPEC LT 85
BFEC LT 85"SX

ECLT 100$X .
KAMFFM85BX
KAM LT M 85 BX

MONARCH
B -

FF e5 ex
fF1QQ
A~85
FFM85
FF M 85 BX
.M160

LT 85
LT858X
LT100
LT M 85
LTM85B?:
TM 100
UL85
UL1oo

Maintaining distribuBon and adequate product a
Retail Partners Marketing and ResoyrQe P
and potentlaltenninatlon of

Retailer Authorizatlo
Title

SALEM
FFM858X
LTM85BX
FFM100BX
LTMREG100BX X

MORE
~

: ~a
WHT LT1Z0

x

WHT LT M 120
LT100BX
LT M 100 BX

F 85
LT85
LT 100
LT M 100

O
FF 85
FF 100
FFM85
FF M 100
LT85
LT 100
SUMLT100BX
SLIMLTM100BX
LTM85
LTM100
UL100
UL M 100

~
751560H449-00-00

1785
FF85
FF 100
LT85
LT 100
FFM85
FFU 100
LTM85
LT M 100
UL 85
UL 100

C~tiia~ :7

A13E
L

VANTAorz -1
T1
UL8}a6X - %.: .

LTM85
LT M 100

8
FF85
FF 85 BX
FF 100
FF100BX
FFM85
FFM100
LT 85
LT85BX
LT100
LT 100 BX
LTM85
LT M 100
UL85
UL 100

lability, as determined by RJR, ara required under the terms of the RJR
FailuyWfo satisfy terms of these agreements will result In non-compliance

51876 5800

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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$E, JiATE Ai,LO1VANCE AUTIIORIZATION SII E, F,

I agre:e to participate in periodic buydowns and retail display allowance (RDA) pro .;rams
with the following companies :

Philip Morris Ri Reynolds,
Brown & Williamson Lorrillard

These rebate programs will be in effect for the period of 7/1/98 to 12/31/98 . 1 autlorize
Mobil to capture the RDA allowances on my behalf to be distributed to my storc tttru
Young America. I agree to comply with any tracking sheets required by the tobacco
companies that are used to justify all product sales during a time frame of any tohacco
promotions .

I certify and agree to participate and adhere to any terms and conditions of these
rebate programs .

c r
n nger/Franc i3ee Si nature

I do nD1 wish to participate in any tobacco rebate programs

c N.

Date

Mnna;;er/Franchisee Signature Date

Reason for decline :

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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P .01

13ese tebue pmg,tams wN! be ia eSot fas She pZsl6d of 7/U98 to 12I3 .1/?8.•I•,artboime
T~ to ixpEure tbe RDA alloweacea 6a mybebeif io ..be d~ated to mg ~corr .te~U
Yaung Ameda. I sgcee to codip~Y wq3~ ury use4ttg sheat6 r by the tolitcao
wmpaniw tha•erc-used to 1un4 ~ ptodoct saks dwmg a dme~ cf a~y totiKeb
promotiau. . . . .

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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REBATE ALLOWANCE AUTHORIZATION SHEET

I agree to participate in periodic buydowns and retail display allowance (RDA) progrnms
i r with the following companies :

~
I

Ahilip Morris RI Reynolds,
Brown & Witllamson Lorrillard

These rebate programs will be in effetx fbr the period of 7/1/98 to 12/31/98 . Z authorize
Mobil to capture the RDA allowances on my behalf to be distributed to my store thru
Young America, I agree to comply with any trecking sheets required by the tobacco
companies that are used to justify all product sales during a time frame of any tobacco
promotions.

I certify and agree to participate and adhere to any terms and conditions of these
rebate progra

Manager/Franchis gnatore Date

$jar. # a/j23 L6e,4V?o'~y o%s23
I do not wish to participate in any tobacco rebate programs

ManagerlFranchisee Signature Date

Reaion for decline:

--- u~9~ - .

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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REBATE ALLOWANCE AUTHORIZATION SHEET
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I agree to participate in periodic buydowns and retail display allowance (RDA) pr3grams
with the following companies :

Philip Morris R7 Reynolds,
Brown & Williamson Lorrillard

These rebate programs will be in effect for the period of 711/98 to 12/31/98 . 1 authorize
Mobil to capture the RDA allowances on my behalf to be distributed to my sto x thru
Young America. I agree to comply with any trackiag sheets required by the t)bacco
companies that are used to justify a4 product sales during a time fiame of any obacco
promotions.

I certify and agree to participate and adhere to any terms and conditions of these //rebate programs. f ~ _ r (, , r, G~~~ ~~3

~

I

Maniger/Franchisee Signature Dat

I do not wish to participate in any tobacco rebate programs

Manager/Franchisee Signature

Reason for decline :

Date

O&n
LA tjL (-

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



REBATE ALLOWANCE AUTHORIZATION SHEET

I agree to participate in periodic buydowns and retail display allowance (RDA) piogram ; :
with the following companies :

Philip Morris R7 Reynolds,
Brown & Williamson Lorrillard

These rebate programs will be in effect for the period of 7/1/98 to 12/31/98 . I authorize
Mobil to capture the RDA allowances on my behalf to be distributed to my stxe thra
Young America. I agree to comply with any tracking sheets required by the tobacc 3
companies that are used to justify all product sales during a time ftme of any tobacc D
promotions .

[ certify and agree to participate and adhere to any terms and conditions of these
rebate programs. L&WI PW D/-370

I do not wish to participate in any tobacco rebate programs

Manager/Franchisee Signature ~ Date

Reason for decline :

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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REBATE ALLOWANCE A THORIZATION3SHEET

I agree to participate in periodic buydowns and retail display allowance (RDA) pro ;rams
with the following companies :

Philip Morris RJ Reynolds,
Brown & Williamson Lorrillard

These rebate programs will be in effect for the period of 711/98 to 12/31/98 . I autlorize
Mobil to capture the RDA allowances on my behalf to be distributed to my stor s thru
Young America. I agree to comply with any tracking sheets required by the tcbacco
companies that are used to justify all product sales during a time frame of any tcbacco
promotions.

A

I certify and agree to participate and adhere to any terms and conditions of the se
rebate programs. D I,, „S .,

Managerra/k'nch e nature Date ~
h

`
n-

I do not wish to participate in any tobacco rebate programs

Manager/Franchisee Signature Date

Reason for decline:

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



REBATE ALLOWANCE AUTHORIZATION SH~ET,
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I agree to participate in periodic buydowns and retail display allowance (RDA) programs
with the following companies ;

Philip Morris RJ B.e}molds,
Brown & Williatnson Lorrillard

These rebate programs wiil be in effea for the period of 7/1/98 to 12131/98 . I authorize
Mobil to capture the RDA allowances on my behalf to be distributed to my store thru
Young America . I agree to comply with any ttbcicing sheets required by the tobacco
companies that are used to justifr all product sales during a ttree frame of any tobacco
promotions .

C 1- -~ ~ b Z3'f waS!~cNS;~~ s:-r- .

I certify and agree to participate and adhere to any terms and conditions of these
rebateprograme. ;tk- 7,6 9l.128 -f

CAL, 0L.~m,
Manager/Franchisee Signature ~ Date

I do not wish to participate in any tobacco rebate programa

Manager/Franchisee Signature Date

Reason for decline: L„
N
OD
J
O~

Ln
00
O
Ou

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



REBATE ALLOWANCE AUTHORIZATION SHEET

I agree to participate in periodic buydowns and retail display allowance (RDA) program :
with the following companies :

Philip Morris RI Reynolds,
Brown & Williamson Lorrillard

These rebate programs will be in effect for the period of 7/1/98 to 12/31/98 . I mRhoriv :
Mobil to capture the RDA allowances on my behalf to be distributed to my stc re thn .
Young America

. I agree to comply with any tracking sheets required by the •obaceccompanies that are used to justify all product sales during a time frame of any obacccpromotions
.

I certify and agree to participate and adhere to any terms and conditions of these
rebate programs.

ManatlC4/Franchilee SiEnaturo, , , ~,- a Date

I do not wish to participate in any tobacco rebate programs

Manager/Franchisee Signature Date

Reason for decline ;

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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REBATE ALLOWANCE AUTHORIZATION SHEET

0/PP y W'w.~~~~ )A 0-fJ - i 7,?/ .2 7 3 zsa s

I agree to participate in periodic buydowns and retail display allowance (RDA) programs
with the following companies :

Philip Morris RJ Reynolds,
Brown & Williamson Lorrillard

These rebate programs will be in effect for the period of 7/1/98 to 12/31/98 . 1 authorize
Mobil to capture the RDA allowances on my behalf to be distributed to my store thru
Young America . I agree to comply with any tracking sheets required by the tobacco
companies that are used to justify all product sales during a time frame of any tobacco
promotions .

I certify and agree to participate and adhere to any terms and conditions of these
rebate programs . L-oC/y'l7dN O/- pi~/

ana er/Franchisee Si ature Dateo, 61464;04 .
Zs'
/7~ iY.O v/a3

I do not wish to participate in any tobacco rebate programs

Manager/Franchisee Signature Date

Reason for decline :

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023



REBATE ALLOWANCE AUTHORIZATION SHEET

I agree to participate in periodic buydowns and retail display allowance (RDA) programs
with the following companies :

Philip Morris RJ Reynolds,
Brown & Williamson Lorrillard

These rebate programs will be in effect for the period of 711/98 to 12/31/98 . I authorize
Mobil to capture the RDA allowances on my behalf to be distributed to my store thtv
Young America . I agree to comply with any tracking sheets required by . the tobacco
companies that are used to justify all product sales during a time frame of any tobacco
promotions .

I certify and agree to participate and adhere to any terms and conditions of these
rebate programs. 4/. _ _ `

Utic gWYFranchisee Signature
Eawqco !9 8,11ro&C1wi
OI-QQcS

I do not wish to participate in any tobacco rebate programs

Date
ar

M~~OLE7iMIPlt
MANtI~CT oeolo

Manager/Franchisee Signature Date

Reason for decline :

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023
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REBATE ALLOWANCE AUTHORIZATION SHEET

01- FV(3
R-i.C-. PKo v' .
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I agree to participate in periodic buydowns and retail display allowance (RDA) proerams
with the following companies :

Philip Morris RI Reynolds,
Brown & Williamson I,otrillard

These rebate programs will be in effect for the period of 7/1/98 to 1Z/31/98 . I authorize
Mobil to capture the RDA allowances on my behalf to be distributed to my store thtu
Young America. I agree to comply with any tracking sheets required by the tot acco
companies that are used to justify all product sales during a time frame of any tot acco
promotions .

I certify and agree to participate and adhere to any terms and conditions of these
rebate programs .

0

1$

Da

I do not wish to participate in any tobacco rebate programs

Manager/Franchisee Signature Date ~r

~

Reason for decline :

v
m
~

24:zV00041 0/-0008

Source: https://www.industrydocuments.ucsf.edu/docs/jlch0023


