Philip Morris Price Promotion - Retailer Understanding Form / Payment Worksheet

Territory # 15-05-02 Promated Brands Marlboro Growth Fund
Account Name Gioblin Market Marlboro Virginia Slima Parliament Basic Start Date:
Control # 357920 Start Date: 10/2/00 10/2/00 12400 10/2/00 End Date:
Key Account & End Date: 10/29/00 10/29/00 10/28/00 10/25/00 Max Cins:
Promotion Yolume Growth Expectation: 5% 5% - 5% O
A IR W =3
Pack Marlboro | Virginia Slims| Parfiament Basic  ®ornage _ Mariboro | Virginia Stims | Parliament | Basic
Mon-Promo Price | $350 $3.50 $3.50 $3.18 plorchdsg/Disptay* [{1) 2 3 a1 2 3 (91 2 s {gfa)2 3 4
PM Promo Aliowance | 545 $.45 $0.45 $.45 *Clrcle the number that represents the promotion merchandising cption:
Growth Fund $£0 $0 30 30 1) Unifiex signage 3) Temporary display
Retailer Contributan | $0 80 50 50 2) Unifiex display 4} Parmanent display with proma graphics
Fromoticn Price =$3.05 =$3.05 £$3.05 =32.70 PGS ltem # 1 Slide-by Sign T-Header Headsr Slide-by Sign
Carten [Locaton | Uniflex Fiture | Perm, Oisplay | Perm Display | Unifiax Foaurs |
Non-Promo Price {3$33.00 $33.00 st 33 00 | $2950 | POS item # 2 | Dangler Dangler Fromo Burst Promo Burst
PM Promo Allowanca | $4.50 %4.50 £4.50 $4.50 Location Re;i-s;r_—m_ HO;R_'IHH-“-“H—I;J ;I;te____ Gral;;i;u:e—_
Growin Fund 0 0 %0 $0 POS Hem # 3 Shelf Talker SL Enhancer
Retailer Contribution | $0 $0 $0 $0 Locaton | Uniflex Fotuie | PMPrime | 1 |
Pramotion Price <$28 50 <$25.50 $$28.50 £$25.00 POS ltem # 4
[Locaton | |
Frebooked Product {Retailer Reminder). First Second Third Fourth
Ship_Dat Shig D Ship D .

Brand. Marboro Cartons: 5 10/3/00 10/17/00

Brand: Virginia Slims Cartons 3 10/3/00 10/17/00

Brand' Parliarnent Cartons: 3 12/3/0¢ 10/17/00

Brand: Basic Cartons: 0 10/3/00 10/17/00
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To receive the Philip Morris USA Promotional allowance(s) indlcatad above, | understand that | will need to:
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1) Reduce mi price(s) on each pack and carton of the domestic Philip Morris USA cigarettes of the brand(s) specified above (the “Promated Brand(s)”) by at least as much
as the pack and carton allowance(s) being ofiered by Philip Morris USA.

2) Sell this (these) Promoted Brand(s) in this store to adult smokers at the reduced price(s) for the time period(s) indicaied above.

3) Maintain accurate records documenting the number of packs and cartons of the Promoted Brand(s) soid in this store to adult stokers at the reduced price(s) during the
time period(s) indicated above and, upon request, submit these records to Philip Morris USA. Acceptable documentation includes, but is not limited to, scanning dafa,
PLU key data, or wholesaler invoices when submitted with a Payment Worksheet compleled by a PM USA representative.

4) Place and maintain the point-of-sale items designaled above in agreed-upon locations during the eg‘tire promotion period(s).| further understand that Philip Morris USA
will not pay me any allowances on: .

3 Funher understand that Philip Morris USA will not pay me any allowances on:
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product sold to other retail, wholesaie or trade accounts.

product purchased from other retait accounts at a reduced price due to Philip Morris USA Promotional allowance(s).
any consumer transaction that exceeds & cartons.

any consumer transaction that is not conducted on a face-to-face basis (e.g., mail order, internet).

product promotions (e.g., “Buy 4, Get 1 Free”, “Buy 2, Get 1 Free”, etc.) of the Promoted Brand{s) if | choose 1o offer reduced prices on those product promotions.

in addition to the above terms, | understand that if | am using Retail Leaders Growth Funds, which are only avaitable to accounis that choose to participate in Retail Leaders

at Level E (and GPL3 accounts through June 30, 2000}, | will need to spand my Growth Funds according to the following options:

a) To promote Marlboro brand styles of cartons, packs and/or multi-packs only
b) To extend a national Marlboro price promotion

¢) To increase the amount of a national Marlboro price Bromotion via an increase in the allowance, not to exceed the national Marlhoro price promotion allowance for the

[.i:_eriod {as communicated to ma by my Philip Morris USA representative) by more than 10¢ per pack or $1.00 per carton
d) To support Every Day Low Price (VED P) promations provided that one of the following three conditions are met:

i) | stop EDLP at least one week before the start of a nationally scheduled Marlbero price promotion, thereby resuming my normal premium brand pricing

or

ii) | reduce EDLP by at least the amount of the price promotion allowance of the nationally scheduled Marlboro price promolion as communicated to me by my Phillp

Morris USA representative
or

jii) 1 stop EDLP for 3 consecutive weeks in the first half of the year {(January 1 - June 30, 2000} and 3 consecutive weeks in the second half of the year (July 1 -

December 31, 2000}

1 further undersland that Philip Morris USA will not pay me any altowances over the Growih Fund budget or for unused Growih Funds remaining at the end of the year.

Promotion Allowance Payment

Payments will be made for full participation in this consumer pramotion and only on product sold in accordance with the terms set out above. Payment will be made at the

completion of the promotion period.

Philip Morris USA reserves the right to audit compliance of any of these program requirements at any time, to obtain, upon request, the documentation retailer is required to

maintain, and to withhold payment for any non-compliance.
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PM Representative: Alex Ghsatly Alex Ghoatly Date: /31700
Signature Print Name

I understand the elemenis of the promotional program(s) described above and on the pravious page and | will participate.

Retailer: Pedd Sheleton Redd Skeleton Date: 3)‘31!00
Signature - Print Namie
09.6560802
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PM USA PAYMENT WORKSHEET

Brands

I. For Scanning / PLU key: Enter total cartons sold (Attach summary sheel used to pay account) ————————
Il. For CountRecount: Purchases (Cartons of product purchased during promotion period - Sea grid below)

Supplier Involce # involea Date Data Rec. Brands Mariboro Virginia Slims Parliament Basic
Witch Distributor 743 10/3/00 10/3/00 I 110 20 10 4Q
Witch Distributor 776 101000 1010/00 Cartons 110 20 10 40
Witch Distributor 802 10417100 10/17/00 110 20 10 40
Witch Distributor 851 10/24/00 1/2A/00 110 20 10 40

Total Purchates (Cartons of product purchased during promotion period) > 440 :h] 40 180
Add: Beginning invealory (Cartons of product in s10re on start dats) > a0 10 5 20
Sublract: Ending Inventory (Cartons of product in store at promotion completion) > 27 4 268
Equals: Total Soid (Cartons of product soid 1o adult consumars) » 453 86 40 152

Payment information: Two payment sections are provided 0 documant two payments during extended prige promotions

Amgunt FOR MGMT USE DMLY ]
Calculatad (Over\/Under
Brand Cartons Sold x PM Allowance = Payment Dus - Budget Amount = Budget Date Promo Code Invoice Amt  Invoice Dale  Invoice #
Mariboro 453 X $4 50 = £2,038.50 - $2,160.00 = $121 50
Virginia Slims 86 u $4 50 - £387.00 - $378.00 - ($5.00)
Farhamant 40 X $4.50 = $180.00 - £180.00 = ¥}
Basic 152 X $4.50 = $684.00 - $720.00 = $38.00
x = - =
Amount FON MGMT USE ONLY
Calcutated Remaining {Gvsr)under
Brand Cartons Sold x PM Allowance = Payment Due - Budget = Budp! Crate Pramo Codw Invoice Amt  invoica Date Invoice ¥
X & - =
x - - =
x = - E
x = - =
x = - L] !

Comments {e.g., why caiculated payment exceeded budget): Virgina Stmg ingerased dus to volume switched Trom Basic. .
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