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M A teiMMtoa at Brown & Williamson tells ne he recently 
chatted with you about the siaolcing-faeaith tpMstion, and 
he suggests w »igtit toe helpful to you toy pr©vidi»f cer­
tain information. I propose to do that with this letter. 

Our organization represents the major domestic cigarette 
manufacturer* in areas of their coalition interests with 

public. We do not, of coarse, represent the companies 
ia any way with respect to product promotion or Marketing 
aiiMwtof* - f&MWMEr« starl©̂  Ufe fwlrid® vc The p^wi s 
present cigarette advertising policy, certain major 
changes have occurred in the character of n©n-e©^?etitive 
aspects of that advertising, as a result ©f joint <5elibera-
tie&e:©f the aunfeer companies of A t Tbbaceo Institute. 
*hey are worth noting here. 

1. T*w*rdt the end @£ 1*70, the companies sufesAfcted to 
the Federal Trade Coraaission a proposal to display, 

of the advertised brand in each advertisement for 
that brand. Perhaps you are familiar with this, 
and a glance at any current cigarette ad will suffice. 
FTC announced its approval of this voluntary effort to 
use cigarette advertising to provide information in 
which some consumers obviously are interested. 
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X>*st April, ftie Institute member companies announced 
their voluntary agreement to depict the side panels 
of package's of advertised brands in all advertise­
ments in such a way as to display legibly the health 
warning notice required by Congress to appear on the 
packs, taowgo not so required in advertising. In 
this ease, PTC subsequently sought a more proainent 
display of the warning language. 

3. As a x«mtf.t, The Institute, on behalf of its natecs, 
Tfxî ftiftfoafl *wimg «t» fee*aa@« of l*?i witfc me, ~m 
r^p#*t@«9 by that as/amey* lid oo ISairsii 30, 1*91, fete 
Commission announced a new agreement with each 
pasty pwrMiaf for a »©r« @oaspi@o®as display of 
warning in each advertisement. Advertisements 
F%teg with «h*s« afrMsmts will te«§in to afpeax- in 
the near future. 

4. As you kaow, the industry ha® recently completed its 
first full year of marketing activity in th* 

first indicated their desire to terminate broadcast 
advertising voluntarily, in a joint announcement in 

KM*. A mfim mmm&s*mm mm «irtllx»a»ttig 
it to which cigarette advertising messages were 

inescapably reaching minor children uniquely via the 
broadcast mdia, contrary to the spirit, if not the 
le*&*x, @£ the oigaretfce aompanlas* velwitmry 
tiaias; 

parisons for industry-wide media expenditures in 1970, the 
l a s t > » a p <kf \*rt\mi:\{^**'*-i i«w « « * X « T 1 . nmit •iiiir fc* <«# *»*——•» 
to» you. It is also worth noting that cigarette unit sales 
increased by nearly three percent in 1971—if anything at a 
slightly higher rate than in other recent years, ftiis fact 
lends support to a belief long expressed by our industry; 
that cigarette advertising is the basis for viable brand 
competition among smokers, and that its presence or absence 
in any medium neither increases nor decreases the number of 
smokers. 
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Let. me conclude by identifying certain other documents 
enclosed, pertaining to the industry's view in the 
smoking-health' controversy, and the reasons for it. This 
view is set forth in some detail in the booklet, "The 
Cigarette Controversy." llease be assured that any of 
the d«&cu»entatio» of the contents is available to you 
for the asking. As you will see, we neither declare nor 
iaplytaat cigarette sweSkia® is'"hajmless-'for every. 

To do mo, in our opinion, would be feo 
It the saw error constantly aa£e by those w»© 

®I§BiFtt&€e8" basb*!i closed. 
is )«s«iffi»Me in UgM* of pre­

sent scientific knowledge, and we believe the seieafcific 
r«s««rc;it ccwnitaefit on the part ©f the eigrntuttm «MfW&i©i 
is making a steady contribution toward resolution of the 

9h« othso: three documents are "background" stafeeaants, 
carefully researched by our staff, dealing with particular 
aspects of the controversy and distributed in reoea&fc months 

I hope you will find this communication responsive to your 
MpmssML Mt«rMt. W* will %± h*ppv to atlssMpfc to mmrns 
say additional questions you way have. If you or your 
associates would see any advantage in personal briefings 
in Boston by appropriate meratoers of our staff, I am sure 

Cordially, 

William Kloepfer, J r . 

njp 
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